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Abstract: 

This Research Paper Forwards An Endeavor To Consider Perception And Satisfaction Of Lic Strategy Holders With 

Uncommon Reference To Salem Locale. The Security Business In Our Country Is On The Edge Of Some Other 

Season Of Quick Turn Of Events. The Main Part Of Human Existence Is Its Vulnerability. In The Cutting Edge 

Industrialized Period, Human Existence And Property Are Unavoidably Presented To Various Types And Changing 

Levels Of Dangers And Vulnerabilities. Individuals, To Shield Themselves And Their Property From Complete 

Debacle, Resort Cleverly To Security Inclusion Reached Out By The Insurance Agencies Which Go About As A 

Trustee To The Sum Gathered Through Charges And Give Assurance In The Spot Of Vulnerability. This 

Examination Paper Uncovers The Perception, Satisfaction And Issues Of Lic Strategy Holders. This Examination 

Has Been Embraced Mostly To Feature The Insight, Satisfaction And Issues Of Life Protection Strategy Holders. 

There Are A Number Insurance Agencies Are Accessible At This Point. Yet, The Job Of Lic Impacting People 

Groups Must Be Determined. In This Exceptionally Rivalry Climate Lic Needs To Fulfill The Clients To Acquire 

Than Other Insurance Agencies. So Understanding The Client Needs, Their Issues Will Empower The Insurance 

Agency To Configuration Proper Items Deciding Cost Effectively And Increment Their Productivity. 
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Introduction 

Life Inclusion Is An Arrangement Between The Safety Net Providers And Defended For The Installment 

Of A Measure Of Money To The Individual Shielded For The Disaster Rising Up Out Of The Risk Ensured Against. 

Therefore The Plan Proprietors Agree Toward Pay A Predefined Total On Ordinary Stretches Otherwise Inside 

Solitary Sum. A Day To Day Existence Inclusion Association Assembles Responsibilities Called Premium In 

Addition To Pays Out Remuneration As Cases. The Extent Of Danger Cover Is Requested "Total Ensured" And 

Proof For A Protection Agreement Is A Security Framework. Upon The Guaranteed Passing The Security Net 

Supplier Require Adequate Affirmation Of Death Before It Pays The Case. Extra Security Has Arisen As The 

Liveliest Piece In The Cash Related Zone In India Since The Movement Of The Marketplace. Extra Security 

Manufacturing Is An Staggering Institutional Part In The Cash Related Market Impacting The Thriving Of The 

Financial System Through Its Multi-Dimensional Limit In Hypothesis Resources And Money Bazaar. While The 

Principal Piece Of An Extra Security Affiliation Is To Give Confirmation Joining To Overseeing Individual 

Monetary Dangers, It Expects A Significant Limit In Moving Store Resources By Promotion A Broad Degree Of 

Things And Enough Contribute In Advancing And Continuing With The Money Marketplace Of A Country. 

 An Unmistakable Advance Taken By Individuals To Alleviate The Consequences Of Life Is Interest In 

Insurance Agencies Which Go About As A Defender Of Future Desire And Goals Of The Individuals. Protection Is 
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A Co-Usable Gadget Which Shields Monetarily Both Life Span Of Human Existence Or Untimely Setbacks When 

Man, Out Of Real Worry For His Wards, Guarantees His Life Considering The Different Unforeseeable Danger 

Factors That Are Common All Over. The Development Sum Deals With The Wards Of The Protected, Yet 

Additionally Of Self, When He Is Dismissed Or Spurned By His Relatives. Center Pay Bunches Obviously Resort 

To Protection Offices For Their Future Money Related Prerequisites And Duties. The Remunerated Assembling 

Depends On Security For Setting Incredible To The Side For The Opportunity Similarly Concerning Accuse 

Economy Explanation.  

Disaster Protection Business In India Is Being Finished By The Life Insurance Corporation Of India (Lic), 

A Legal Enterprise And A Restraining Infrastructure In Extra Security Business, In Addition To Other Things, With 

The Goals Of Covering The Danger Of The Existence Of The Safeguarded And To Advance Reserve Funds. The 

Lic Turned Into An Extra Security Items General Store Administering Assortments Of Life Coverage Items To The 

Financial Specialists. The Government Of India Stretched Out Its Help To The Disaster Protection Business Of The 

Lic Via Annual Tax Cuts To The Reserve Funds Of The Strategy Holders In Extra Security Strategies, Allowing 

The Arrangement Holders To Pay Expenses Through Derivations In Compensations And No Personal Assessment 

On The Advantages From Life Coverage Approaches. 

 

Significance Of The Study 

This Investigation Has Been Embraced Predominantly To Feature The Perception, Satisfaction And Issues 

Of Life Protection Strategy Holders. There Are A Number Insurance Agencies Are Accessible At This Point. 

However, The Part Of Lic Impacting People Groups Must Be Determined. In This Exceptionally Rivalry Climate 

Lic Needs To Fulfill The Clients To Acquire Than Other Insurance Agencies. So Understanding The Client Needs, 

Their Issues Will Empower The Insurance Agency To Configuration Suitable Items Deciding Cost Accurately And 

Increment Their Benefit. The Idea Of Customer Satisfaction Involves A Central Circumstance In Exhibiting 

Thought And Performs. Satisfactions Is A Huge Consequence Of Promoting Development And Serve To Border 

Estimates Completing The Cycle In Purchase And Usage With Position Purchase Wonders, For Instance, Attitude 

Change, And Repeat Purchase, And Product Trustworthiness.  

 

Review Of Literature 

Rajni M. Shah (2008) "Making Consumer Awareness In Life Insurance" Has Analyzed In Light Of The 

Fact That How To Equip Goliath Unseen Market Possible For Life Inclusion To The Upside Of Enormous Natural 

And Semi Metropolitan Individuals. The Manuscript Has Referred To The Notable Line - "Customer Is Business, 

Business Is People, People Are Customers" In Setting Of Purchaser Care. 

Lavanya Vedagiri Rao (2008) In Piece Of Writing, "Advancement And New Service Development In 

Select Private Life Insurance Companies In India “Endeavor To Examine How Organization Firms Truly Advance 

By Meeting Zonal Overseers Of Select 10 Private Disaster Security Associations In India. The Assessment 

Communicated So As To Private Life Cover Associations Use Deliberate Methods During The Zones Of New 

Service Development (Nsd) Strategy And Pass On That For Fresh Organizations And The Investigation Likewise 

Covers How The Associations Include Their Clients In The Assistance Advancement Measure. Another Perception 

From The Investigation Was That The Top Chiefs Of The Multitude Of Ten Organizations Take An Interest In The 

Thought Age Stage. This Exploration Firmly Presumed That Progression Of The Disaster Protection Manufacturing, 

The Client Will Be Without A Doubt The Main Figure Convincing Change The Extra Security Big Business And 

On Living Coverage Organization Division Nsd Be A Continuous Movement Into The Association.  

Deepika Upadhya And Manish Badlani (2011), Inside Their Paper Named "Organization Excellence 

Perception And Purchaser Fulfillment In Life Affirmation Organization In India "Recognized That Assessing 

Follow By Specialist Competence, Manufactured Goods And Service, Knowledge , Bodily Exterior ,Trust , Service 

Release , Publicity And Service Association Has A Power In Policyholders Satisfaction.. 

 Dr. Ashfaque Ahmed (2013) In His Assessment "View Of Fiasco Assurance Plans In Commonplace 

India" Pleased So As To Present Is Low Down Stage Of Care In Addition To Perception Of Existence Inclusion 

Things. Present Are A Variety Of Components So As To Sway Purchaser Idea At What Time They Need Toward 

Place Assets Into Assurance Plot. Most Of The Customers Shows Their Bit Of Leeway In Catastrophe Assurance 

Having Higher Peril Incorporation And Besides For Good Get Back With Prosperity. The Positions Played In 

Impression Of Additional Security Game Plans In Common Market By People From The Family Changes With 

Data Limits Similarly Likewise With The Made Out Of Things And Once In A While With The Association Name 

As Well. While Different Mental Elements Are Important In Getting Into Buyer's Insight Towards Buying Fiasco 

Insurance Approaches In Nation Areas. The Protection Organization Name In Like Manner Accepts A Critical Part 

In Purchasing. 
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Objectives Of The Study: 

1. To Contemplate Whether There Is Any Critical Relationship Between The Segment Variable Gender Orientation 

And Level Of Awareness. 

2. To Look At The Degree Of Satisfaction On Lic Strategy Holders With Respect To Various Components. 

Research Methodology 

To Play Out The Exploration I Together The Data Through Essential And Auxiliary Information. The 

Example For The Taking In Was Looked Over Lic In Salem Area. It Is A Methodical Effort To Achieve Reality. It 

Fuses The Distinctive Confirmation Of Study Zone, The Framework For Social Event Data, Inspecting The 

Information In Addition To Discoveries The End Otherwise Fact Reliant On The Logical Technique. Investigation 

Within Like Way Discourse Insinuates A Journey For Data. One Can Similarly Describe Investigate Because A 

Logical In Addition To Efficient For Acquiring Pertinent Data On A Particular Theme. To Be Sure, Study Is A 

Cautious, Methodical As Well As Logical Assessment Otherwise Solicitation For Investigate Of Fresh Genuine 

Variables In Any Zone Office Of Information. A Legitimate Exploration Philosophy Is Embraced To Accomplish 

The Set Goals And Applicable Information Is Gathered. 

Examining Design: Convenience Sampling Technique Was Utilized. 

Sample Size: Sample Size Of 300 Respondents Was Taken In Salem District. 

Nature And Sources Of Data: The Information Was Gathered By Utilizing The Accompanying Sources: 

A) Primary Information Primary Information Was Gathered Through An Organized Survey With Individual 

Meeting. 

B) Secondary Information Secondary Information Was Gathered Through Some Important Diaries, Paper Articles, 

Books, Magazines, Legislative Archives And Web And So On 

 

Data Analysis And Interpretation 

 

Table No 1 Sources Of Knowing Lic Policies And Gender Wise Classification 

 

 

 

 

 

 

Source: Primary Data 

                 The Result Of Chi-Square Test For Table No 1 

Calculated Value Table Value Degree Of Freedom Level Of Significance 

0.3481 9.488 4 5% 

 

 Table1. Displays The Sex Category Insightful Characterization Of Test Respondents. Chi-Square 

Analysis Was Practical Resting On The Data Establish In Table 1. Since The Determined Worth Of The Chi-Square 

(0.3481) Is Lower Than The Table Worth Of Chi-Square (9.488) By 5% Degree Of Importance Through 4 Level Of 

Opportunity. The Unacceptable Suggestion Is Acknowledged. Since There Is No Huge Connection Between Sexual 

Category Insightful Order And Wellsprings Of Knowing Lic Policies.  

Table No 2   Sources Of Knowing Lic Policies And Age Wise Classification 

Sources 
Gender 

Total 
Male Female 

Pamphlets 15 11 26 

Print Media 10 7 17 

Friends & Relatives 29 25 54 

Visual Media 13 12 25 

Agents 95 83 178 

Total 162 138 300 
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Age 

Sources 

Total 
Print Media Pamphlets Friends &Relatives Visual Media Agents 

Below 25 Years 9 6 20 8 67 110 

25 – 35 Years 6 6 12 5 37 66 

35 – 45 Years 5 5 9 5 31 55 

45 – 55 Years 6 - 7 6 23 42 

Above 55 Years - - 6 5 16 27 

Total 26 17 54 29 174 300 

Source: Primary Data 

The Result Of Chi-Square Test For Table No 2 

Calculated Value Table Value Degree Of Freedom Level Of Significance 

27.8231 27.587 16 5% 

 Table. 2 Show The Age Insightful Grouping Of Test Respondents. Chi-Square Test Was Practical On The 

Data Establish In Table 2. Since, The Determined Worth Of The Chi-Square (27.8231) Be Higher Than The Table 

Worth Of Chi-Square (27.587) At 5% Degree Of Importance By Means Of 16 Level Of Opportunity. The Invalid 

Theory Is Dismissed. Since, There Is Critical Connection Stuck Between Age Savvy Grouping And Wellsprings Of 

Knowing Lic Policies.  

Table No 3 Sources Of Knowing Lic Policies And Education Wise Classification 

Educational Status 
Sources 

Total 
Print Media Pamphlets Friends & Relatives Visual Media Agents 

S.S.L.C And Below 6 6 11 5 37 65 

Hsc 5 5 7 6 32 55 

Degree  Holders 13 10 27 10 92 152 

P.G And Above 0 0 9 6 13 28 

Total 24 21 54 27 174 300 

Source: Primary Data 

The Result Of Chi-Square Test For Table No 3 

Calculated Value Table Value Degree Of Freedom Level Of Significance 

21.5938 21.026 12 5% 

  

 Table 3 Shows The Education Insightful Gathering Of Test Respondents. Chi-Square Test Was Practical 

On The Data Found In Table 3. Since The Determined Worth Of Chi-Square (21.5938) Is More Prominent Than 

The Table Worth Of Chi-Square (21.026) At 5% Degree Of Importance With 12 Level Of Opportunity. The Invalid 

Speculation Is Dismissed. So There Is A Huge Connection Sandwiched Between Learning Savvy Order And 

Wellsprings Of Knowing Lic Strategies.  

Table No 4 Sources Of Knowing Lic Policies And Occupation Wise Classification 
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Occupations 

Sources 

Total 
Print Media Pamphlets Friends& Relatives Visual Media Agents 

Agriculturist 5 7 12 5 37 66 

Business People 11 5 26 14 91 147 

Salaried Class 5 - 7 6 25 43 

Professionals 5 5 9 - 25 44 

Total 26 17 54 25 178 300 

Source: Primary Data 

The Result Of Chi-Square Test For Table No 4 

Calculated Value Table Value Degree Of Freedom Level Of Significance 

21.4441 21.026 12 5% 

  

 The Example Respondents Were Gathered Occupation Savvy Grouping In Table 4. Chi-Square Test Was 

Applied On The Data Found In Table 4. Since, The Determined Worth Of Chi-Square (21.4441) Is More 

Noteworthy Than The Table Worth Of Chi-Square (21.026) At 5% Degree Of Importance With 12 Level Of 

Opportunity. The Invalid Theory Is Dismissed. So There Is A Critical Connection Between Occupation Savvy Order 

And Wellsprings Of Knowing Lic Strategies.  

 

Table No 5 Sources Of Knowing Lic Policies And Income Wise Classification 

Income 

Sources 

Total 
Print Media Pamphlets Friends&Relatives Visual Media Agents 

Below Rs.15,000/- 5 0 7 - 12 24 

Rs.15,000/-To Rs.25,000/- 5 5 5 7 30 52 

Rs.25,000/-To Rs.35,000/- 11 7 31 13 94 156 

Rs.35,000/-And Above 5 5 11 5 42 68 

Total 26 17 54 25 178 300 

Source: Primary Data 

                 The Result Of Chi-Square Test For Table No 5 

Calculated Value Table Value Degree Of Freedom Level Of Significance 

21.6815 21.026 12 5% 

 

 Table 5 Shows The Income Shrewd Grouping Of Test Respondents. Chi-Square Test Was Applied On 

The Data Found In Table 5. Since, The Determined Worth Of Chi-Square (21.6815) Is More Prominent Than The 

Table Worth Of Chi-Square (21.026) At 5% Degree Of Importance With 12 Level Of Opportunity. The Invalid 
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Theory Is Dismissed. So There Is A Critical Connection Between Pay Insightful Order And Wellsprings Of 

Knowing Lic Approaches. 

Findings 

Greater Part Of Respondents Is Having Life Protection, And The Following Higher Rate Is Entire Life 

Strategy. Chi – Square Uncovers That There Is Huge Relationship Among Sex And Level Of Mindfulness. Liker 

Scale Finds That The Majority Of The Respondents Profoundly Happy With Premium Sum, Trailed By Happy With 

Inspiration Given By Specialist. Countless Respondents Are Happy With The Overall Administrations Given By 

Lic. A Large Portion Of The Respondents Are Mostly Mindful About The Overall Administrations Of Lic, Trailed 

By Completely Mindful. The Vast Majority Of The Respondents Are Completely Mindful About Joint Life Strategy 

Followed By Children's Approach, Cash Back Arrangement And Benefits Plan. 

 

 

Conclusion 

The Investigation Uncovers That There Is Critical Relationship Among Sexual Orientation And Level 

Awareness. It Additionally Finds That The Vast Majority Of The Respondents Profoundly Happy With Premium 

Sum, Trailed By Happy With Inspiration Given By Specialist. The Investigation On "The Perception And 

Satisfaction Of Lic Strategy Holders With Exceptional Reference To Salem District" Centers Around Satisfaction 

Level On Various Elements. The Primary Parts Of Taking Lic Is For The Security Of Mate And Kids, And The 

Majority Of The Respondents Are Having Life Coverage. It Tends To Be Reasoned That The Vast Majority Of Lic 

Strategy Holders Are Happy With The Overall Administrations Given By Lic. 
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