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Abstract 

The rise of food-related diseases in population has prompted a slew of public policy and private-sector 

interventions, including the use of nutrient labelling. This paper attempts to investigate the different term use to 

define the use of nutritional label among the researcher in this area. This study identified and synthesized 

evidence from over 20 years of observational research in the health and diet fields. This paper also highlights 

type of nutritional label format which is back-of-pack and front-of-pack nutritional label and how both of this 

type complements each other. Moreover, this paper also discusses the factor that can contribute the intention to 

use nutritional labelling which is perceive behavior control, attitude and subjective norm. The findings of this 

paper concluded that c onsumer are attracted to use nutritional label when they understand the meaning of each 

information provided in the label. It can be suggested that, front-of- pack nutritional labelling much more 

convenient and easier to use and user-friendly compare to back-of-pack nutritional label. Even though these 

three factors are usually been highlighted as the major contribution to intention behavior but additional factors 

also should and can be considered to predict the behavior intention toward actual behavior.. 
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1. Introduction 

Noncommunicable diseases (NCDs) such as cardiovascular disease, chronic respiratory disease, diabetes, 

and cancer are the leading causes of death in the Southeast Asian nation, accounting for nearly 8.5 million 

deaths each year (Castillo-Carandang et al., 2020). According to Malaysia's Department of Statistics (2020), 

ischemic heart disease is the leading cause of death in the nation, accounting for 16,325 deaths in 2019.  

Ischemic heart attack cases have steadily risen over the years. Obesity occurrence is raised when unhealthy 

foods are consumed on a daily basis. According to the World Population Review in 2019 (Said, 2020), Malaysia 

has the highest proportion of obese citizens in Southeast Asia. Furthermore, almost half of Malaysian adults are 

listed as overweight or obese, which is troubling (Abdul Manaf, Hadi Ruslan, Mat Ludin & Abdul Basir, 2020; 

Sayuti et. al., 2020 and Kit, Saad, Jamaluddin, & Phing, 2020). The rising number of chronic diseases in 

Malaysia is cause for great concern; hence, immediate action is needed to address this problem. Malaysian 

consumers have begun to recognize the health risks induced by unhealthy food intake can be avoided and 

minimized by adopting healthy eating behaviors (Kwon, 2020  and Ghazi et. al., 2020). 

It is difficult for society to stop eating refined foods due to the glut of processed foods present in the industry 

and a hectic lifestyle (Hebebrand & Gearhardt, 2021; Gearhardt & Hebebrand, 2021). Realizing that unhealthy 

foods do more damage than gain, global and local authorities have prioritized consumer health security (Carins 

et. al., 2021; McGraw & Mandl, 2021 and Laar et. al., 2021). Given the importance of the nutrition mark in 
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promoting balanced food selection, customers are compelled to utilize it efficiently when buying food items 

(Custodio et. al., 2021 and Martin, Lange & Marette, 2021). However, concerns have been posed about the low 

usage of nutrition labels, especially among developing-country consumers (Bou-Mitri et. al., 2021; Azman & 

Sahak, 2014). As a result, it is critical to study the function of nutritional label usage and attitude in influencing 

safe food selection and, as a result, serving as a tool to secure consumer rights. 

Despite the fact that the regulatory environment for food labelling varies by country, with nutrition labels 

being mandatory in certain countries such as, Australia, Malaysia, South Korea and Canada and optional in 

others (Vanderlee et all., 2021 and Koen, Blaauw, & Wentzel-Viljoen, 2016), nutrition labels have been 

accepted as one of the tools to help customers make healthier food choices and e (Kanter, Vanderlee, & 

Vandevijvere, 2018). Nonetheless, it has been revealed that the usage of a nutritional label is also limited in 

developing countries as opposed to developed countries (Trigo et. al., 2021; Ambak et al., 2014; Grunert & 

Wills, 2007). Furthermore, it has been reported that, despite the fact that customers in developing markets are 

well conscious of the value of eating nutritious food, the usage of nutritional labels by consumers while making 

consumption of food product is still at a low level (Wongprawmas et al., 2021; Darkwa, 2014; Norazlanshah et 

al., 2013; Rose, 2012). In Korea, it is also argued that, although nutrition label recognition is strong, real 

nutrition label use is poor (H.-S. Kim, Oh, & No, 2016). There is no exception for Malaysia, where nutritional 

label use is low despite strong market perception of the value of nutrient labels (Zainol, 2021; Tay et. al., 2021; 

Azman & Sahak, 2014; Darkwa, 2014; Kumar & Ali, 2011; Ministry of Health Malaysia, 2018; Norazlanshah, 

et al., 2013; Rose, 2012). 

In 2019, a survey commissioned by Food Industry Asia (FIA) and a polling company named IGD discovered 

that the majority of Malaysians were passionate about reaching optimal health and wellness by eating a healthy 

diet (The Sun Daily, 2019, May 16). Because of the increase in chronic diseases and obesity rates, customers 

start to stop eating foods high in calories, fat, sugar, and sodium. Many restaurants and food manufacturers have 

begun to integrate seasonal, fresh, and balanced meals into their menus in order to meet changing customer 

demands and requirements. Introducing nutritional label information on food to the marketplace are a positive 

idea since it provides consumers with an information that can influence their selection and consumption of 

healthy food product in the market (Deliza et al., 2020; Talati et al., 2019; Talati et al., 2018; Hieke et al., 2015; 

Grebitus & Davis, 2017). This present paper will discuss the term use of nutritional label, factors that contribute 

to intention to use nutritional label and discussion for future research.  

2 Literature review 

2.1 Use of nutritional label  

In understanding the term use of nutritional label, Saxena, Sharma and Jain (2021) refer the use of nutritional 

label when the consumers look at product packaging, pay attention to relevant detail, comprehend it, and retain 

it in their brain as long-term memory, which they then use to make consumption decisions. They urged that the 

frequency of usage of nutrition labelling information among the consumer may involve items like what aspects 

of the food label information are often listened to by the customer, how often, and how much value do they 

assign to various requirements listed on the food labels. From the definition, they suggest the food industry to 

focus on providing only certain information in the nutritional label that can catch the consumer attention and 

relevance to them rather that providing the unnecessary information.   

Bergmans (2020) define the term use of nutritional label is when the consumer read, understand and belief 

the information provided in the nutritional label. His study involves 192 respondents. She urged that when the 

consumer read and understand, the feeling of believe must be feel by the consumer to ensure the use of 

nutritional label can be transform into positive behaviour toward the consumption of food product. In this study, 

belief is where the consumer perceives the nutritional label information can help them to differentiate the food 

product base on the label of safeness to consume in a long-term period. The finding shows, the consumer who 

read the nutritional label, need to understand and believe the nutritional information provided regarding the 

healthiness level of the food product tend to have positive behaviour toward the food product. But she also 

urged that, the element of believe will encourage the positive behaviour where it can become a good motivator 

to performed the expected behaviour. 

Moreover, according to Ramdan et al. (2018), the usage of nutritional labelling may refer to an individual's 

degree of comprehension by possessing the tendency to learn, grasp, recognize, and view the details displayed 

on the nutrient label in graphic format (Graph Chart, Table). The study involves 420 respondents aged 15 and 

above in Putrajaya by using self-administered questionnaire. In this study, the researcher focusses on the level of 

literacy as the measurement the use of nutritional label information.  They urged that the use of nutritional label 

is successful only when the consumer read and understand the nutritional information on the nutritional label. 

According to the study, nutrition label literacy and attitude against nutrition labels have an important impact on 
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safe food choice. The results provide interested parties with valuable information and advice in developing 

successful customer engagement campaigns and encouraging a healthier lifestyle among Malaysian consumers. 

Besides that, according to Kodali and Telaprulo (2018) the term of use of nutritional label can be define as 

read and understand the information on the nutritional label. They urged that the consumer only use the 

nutritional label when consumer read and understand the information in the nutritional label. Reading the 

nutritional labelling without understanding the information didn’t give any changes in the consumer behavior 

toward the consumption of healthier food product in the market.  From the metanalysis that they have been 

done, most of the previous research did mention the understanding about the nutritional label information is the 

important to ensure it can drive expected behavior toward the use of nutritional label. The level of understanding 

will measure the meaningful of the nutritional information to the consumer (Rachmawati, Shukri, Azam, & 

Khatibi, 2019). 

Gidlöf, Anikin, Lingonblad & Wallin (2017) define the term use of nutritional label as look at the nutritional 

label information on the food product. In this study the external and internal influence are used to measure the 

intention to use the nutritional label among the consumer. The external factor such as visual prominence, the 

number of facings, and the location of each and the internal factor such as brand tastes, price sensitivity, and 

dietary preferences have been using in this study.  The finding shows that consumers tend to use visual saliency 

in their decision making, directing their visual focus to those who match their preferences based on their 

experience of product presentation. However, also when correcting for all other internal and external variables, 

visual focus was by far the most significant indicator of real transactions. In other terms, just staring at a box 

over a prolonged period of time or continuously for some cause increases the likelihood that this commodity 

will be purchased. Visible focus is therefore critical for interpreting customer behaviour, even in a cluttered 

supermarket environment, but it cannot be recorded solely by visual saliency calculations. 

Furthermore, the word "use of nutritional labelling" is described as "a consumer-searched act of knowledge" 

(Stawarz, Ette, & Rüger, 2021; Banterle & Cavaliere, 2009; Grunert & Wills, 2007; Grunert et al., 2010). They 

urged that only when the consumer search the nutritional information in the food label, only then it can be 

considered that the consumer is using the nutritional label. The search behavior indicate that the consumer uses 

the nutritional label rather than read and understand the nutritional label information in the food product.  

2.2 Type of nutritional label  

2.3 Front of pack nutritional label. 

To supplement comprehensive nutrient statements on back-of-pack, these clear, sometimes graphical labels 

include at-a-glance details on nutritional content on the primary display panel of foods and beverages (hereafter 

‘foods' 

2.4 Type of front of pack nutritional label. 

1. Symbols implying that a food is "healthy," "good for you," or "a better option." Many food 

manufacturers, for example, have endorsed the Smart Choices sign. However, some nutritionists and public 

health experts believe that the program's inclusion requirements are too lax (Al-Jawaldeh et. al., 2020). 

 

Plate 1: Healthy symbol . Source; Al-Jawaldeh et. al., (2020). 

2. Symbols that claim to list the essential nutrients in a food on the front of the box. The color green is 

often included in these, which might imply positive characteristics. However, the nutrients chosen for inclusion 

differ and do not have an accurate representation of a product's nutrient profile (Al-Jawaldeh et. al., 2020). 
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Plate 2: Healthy symbol . Source; Al-Jawaldeh et. al., (2020). 

3. Shelf-label markers used by supermarkets to assign a "score" to items, such as Guiding Stars (the more 

stars, the "healthier" the product, according to the Guiding Stars criteria); or Nuval, which is available in several 

supermarkets and assigns a numerical score depending on many variables correlated with the food (1 - 100, with 

100 being best) (Al-Jawaldeh et. al., 2020). 

 

Plate 3: Shelf-label markers . Source; Al-Jawaldeh et. al., (2020). 

4. Symbols that offer basic dietary statistics as well as gradations of positive or negative nutritional ratios. 

The British "traffic light" scheme, which is voluntary in that region, is an indication of this. (Note: The United 

Kingdom does not have mandated diet labelling or a mandatory nutrition labelling format; however, if a point is 

created, nutrition labelling is required) (Al-Jawaldeh et. al., 2020). 

 

Plate 4: Traffic light . Source; Al-Jawaldeh et. al., (2020). 

5. Federal dietary guidelines icons, which are meant to offer recommendations about how to build a 

balanced diet, have also been used to provide nutrition information on packets. The appearance of logos such as 

My Pyramid, on the other hand, is not defined by a particular nutritional profile of the food. Some have 

questioned whether the inclusion of such a logo implies that a diet is nutritious, even though the overall weight, 

saturated fat content, cholesterol, and/or sodium content are strong (e.g. the logo has been used on products that 

provide 80 percent of the Daily Value for saturated fat and 54 percent of the Daily Value for sodium) (Al-

Jawaldeh et. al., 2020). 

 

Plate 5: Federal dietary guidelines icons . Source ; Al-Jawaldeh et. al., (2020). 
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2.5 Back – of pack nutritional label. 

The majority of Back-Of-Pack labels have nutrition tables or nutrition information, as well as ingredient 

lists. The nutrition table indicates the starch, protein, and fat content, as well as possibly other nutrients, per 

100g or serving. Back-Of-Pack tables are found on the back of the package and are required in many nations, 

including the United States and the European Union (European Food Information Council, 2015). 

 

Plate 6; Back-of-pack nutritional label . Source; Al-Jawaldeh et. al., (2020). 

Requirement of Back-Of-Pack nutritional labelling 

1. Energy (kJ, kcal), Fat (including saturates), Carbohydrate (including sugars), Protein, and Salt must be 

given per 100g/ml. 

2. Most pre-packaged goods would be required to include nutrition information beginning in December 

2016 (or beginning in December 2014 if nutrition information is already provided on a voluntary basis). 

3. Present the data in a tabular format with numbers matched. 

4. In the nutrient table, percent RIs can be given per 100g/100ml and/or per portion/consumption unit. 

5. Significant amounts of vitamins and minerals can be declared. Amount per 100g/ml and percent NRV 

per 100g/ml are needed. 

2.6 Front- of- pack VS Back-of-Pack 

While back-of-pack nutrition labels were intended to assist customers in making healthy decisions (Mazzù, 

Romani, Baccelloni & Gambicorti, 2021 and Medina-Molina, Rey-Moreno, & Periáñez-Cristóbal, 2021), 

research from Europe, United States, Australia and New Zealand indicates that the majority of consumers find 

back-of-pack nutrition labels confusing, especially the numerical information and terminology used (Packer et. 

al., 2021 and Van Loo, Grebitus, & Verbeke, 2021). Shine, Cowburn and Stockley (2005) have conducted 

research regarding nutritional label format and their finding found that certain consumer such as older consumer 

and consumer with low nutritional knowledge are struggling to understand the nutritional label information 

presented in Back-of-Pack label format. Similar finding also has been shared by Croker, Packer, Russell, 

Stansfield, & Viner 2020, Champagne et. al., 2020 and Nieto, Alcalde-Rabanal, Mena, Carriedo, & Barquera, 

2020. They urged customers had trouble translating details from ‘g per 100 g' to ‘g per serving' and reading 

serving size information (Croker, Packer, Russell, Stansfield, & Viner 2020, Champagne et. al., 2020 and Nieto, 

Alcalde-Rabanal, Mena, Carriedo, & Barquera, 2020). 

Front-Of-Pack nutritional labels format are meant to supplement the Back-Of-Pack nutrition label format as 

a summary of the nutritional provided in the Back-Of-Pack nutritional label. To supplement comprehensive 

nutrient statements on the back-of-pack, these clear, frequently graphical labels include at-a-glance details on 

nutritional content on the primary display panel of foods and beverages (hereafter ‘foods') (Muller & Ruffieux, 

2020). Most of the previous research found that Front-of-Pack nutritional labelling are found much easier and 

more friendly to the consumer because it can attract the consumer attention and the information use usually easy 

to understand because of the graphic design, colour and contrast in measuring each nutrition component in food 

product (Packer et. al., 2021, Dereń et. al., 2021, Feteira-Santos et. al., 2020 and Santos et. al., 2020). 

Furthermore, the Front-of-Pack nutrient labelling style often highlights the most relevant facts to the user, 

reducing the amount of time spent reading the nutritional content (Andrews, Netemeyer, Burton, & Kees, 2021, 

Lim, Rishika, Janakiraman, & Kannan, 2020 and Taillie, Hall, Popkin, Ng, & Murukutla, 2020) 
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3 Factor that influences the use of nutritional label 

3.1 Behavior intention 

Intention, according to Ajzen (1991), is a readiness to execute a certain action and the most significant aspect 

that specifically predicts behavior. Intention is believed to be an immediate antecedent of conduct; people are 

more likely to engage in a certain behavior if their motivations to engage in such behavior are greater. Because 

of the uncertainties and challenges in calculating individual actions, behavioral motive has generally been used 

as a surrogate for actual behavior (Fishbein and Ajzen, 1975). The reason for using intention to forecast an 

individual's actions is that behavioral intention is deemed an immediate antecedent of behavior. Intention is 

determined by three factors: the individual's attitude toward a behaviour, subjective standards, and assumed 

behavioral influence (Fishbein and Ajzen, 2010; Ajzen, 1991 ). 

 

Figure1: Theory of Planed behavior. Source: (Fishbein and Ajzen, 2010) 

3.2 Perceive behavior control 

The degree to which an individual assumes they can execute a certain action in a given situation is known as 

perceived behavioral regulation (Ajzen, 1991). People are unable to engage in actions that they have little 

influence over. People, on the other side, are more inclined to behave if they feel they have the power and 

capacity to carry out the action. In other terms, people assume they should practice a certain action if they 

believe they have the means (e.g., ample time to utilize nutritional labelling) and opportunities (example; the 

exposure of the nutritional information on the foods product). Actionable behaviour toward nutritional labelling 

use has a favourable association with perceived behavioural influence and, perceived control was correlated 

with a desire for more meaningful information. These results imply that by updating labelling programmes to 

provide more actionable facts, such as the nutritional, environmental, and social advantages of goods, perceived 

behavioural control will improve and reinforce expecting behaviour. Since the nutritional labelling dimension 

was also shown to be strongly associated with perceptions, increased labelling information would not only 

improve perceived behavioural influence, but would also have a beneficial impact on attitudes toward food 

product. 

According to research, if customers have a strong perceived behavioral influence about the use of nutritional 

label, they would often have a high level of good behavioral intentions to use nutritional label when buying food 

product in the market (Li, Long, Laubayeva, Cai, & Zhu, 2020; Yadav and Pathak, 2016; Al-Swidi et al., 2014; 

Padel and Foster, 2005. Many of the obstacles to consume healthier food items, such as price, availability of the 

product, level of believe toward the nutritional information are associated with low levels of perceived 

behavioral control and, as a result, lower the intentions to consume healthy food product (Li, Long, Laubayeva, 

Cai, & Zhu, 2020; Al- Swidi et al., 2014; Vermeir and Verbeke, 2006). 

3.3 Attitude  

The degree to which an individual has a favorable or unfavorable evaluation of the actions in question is 

referred to as attitude. The behavioral assumptions regarding the consequences of the actions in question, as 

well as the assessment of such outcomes, form the basis of one's attitude toward behavior. Behavioral beliefs 

state that a certain action would result in a specific result (Ajzen, 1991). People are more likely to engage in a 

certain action if they believe the result would be favorable. Consumers' optimistic attitudes about buying healthy 

food product indicate that they have knowledge about consumption of healthier food product, but they lack 

concrete product-related information to convince them of the benefits or impacts of purchasing specific healthier 

food product, and hence are reluctant to translate their concerns into practises. There is clearly value in 

strengthening food product nutritional labelling programmes in order to help educate customers and raise 

demand for goods that support the climate, culture, and personal wellbeing. 
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Shaping consumer attitude that are expected to have beneficial outcomes has been found to elicit positive 

feelings that increase the likelihood of such decisions in using the national label while buying food product in 

the market, while people who believe that their behaviour would not make a difference are less likely to attempt 

(Rondoni, & Grasso, 2021). It is possible that customers are already unaware of the ramifications or effects of 

their buying decisions and therefore are unmotivated to alter them. According to Wansink & Love, 2014, and 

McCall & Lynn, 2008, customer views about nutritional labels influence their behavioral intentions toward (1) 

consumption, (2) advice to friends and family, and (3) sharing good word of mouth (Wansink & Love, 2014; 

McCall & Lynn, 2008). The intensity of the behavioral motive is closely linked to the optimistic or pessimistic 

attitude; the greater the desire to engage in the behavior, the more often the behavior would be carried out (Kim 

et al., 2013). The developed Theory of Planned Behavior predicts an association between behavioral intentions 

and potential real behavior (Ajzen, 1991).  

Consumer attitudes developed during the phase of assessing nutritional information influence their 

subsequent behavior, according to research on nutritional labelling (Suleman, Sibghatullah and Azam, 2021 and 

Josiam and Foster 2009). Suleman, Sibghatullah, and Azam (2021), for example, looked at how dietary 

knowledge on food products influences people's choices of energy-dense fast food. They discovered that 

providing nutritional information alongside price information has an effect on food preferences, with over a 

third of respondents claiming to have included nutritional information in their buying decisions (Suleman, 

Sibghatullah and Azam, 2021). Public perceptions about the proposed usage of dietary labelling on restaurant 

menus in full-service restaurants were studied by Josiam and Foster (2009). They discovered that customer 

appraisal of menu knowledge influences both purchasing decisions and frequency of dining among some 

consumer types, based on data obtained from 502 patrons of a restaurant on a university campus in the United 

States (Josiam & Foster, 2009). 

3.4 Subjective norm 

Individuals' perceptions of their societal pressure to commit or not perform the action are referred to as 

subjective norms (Ajzen, 1991). Subjective norms emerge from moral attitudes, which are societal expectations 

from significant others that accept or disapprove of a person's actions or action, as well as the desire to meet 

certain pressures (Ajzen and Fishbein, 1980; Ajzen, 1991). Individuals are more likely to engage in a certain 

activity if they believe that the majority of people who are important to them will approve of it.  The external 

pressure felt to fulfil standards regarding participation in a behavior that must affect the individual's decision to 

do or not do the behavior is an indicator of social influences called subjective norms. Individuals should be more 

likely to engage in the action in question if it is socially expected that they do so. If, on the other hand, the social 

norm is that one should not engage in a behavior, the person should be inclined to do so.  

Subjective norms were shown to be the best predictor of a person's actions in numerous studies performed in 

collective societies, such as Asian countries (Halder, et al., 2016; Sparks & Pan, 2009). According to Hofstede's 

(2007), Malaysian culture is collectivistic; Malaysians are more inclined to be members of a community, and 

therefore social expectations have a greater impact on Malaysian consumers' intentions to use menu labelling in 

restaurants. Many hospitality studies have used Hofstede's cultural aspects to understand customer behaviour 

(e.g., Ma, et al., 2011; Magnini, 2010; Manrai & Manrai, 2011). Other experiments also discovered that 

subjective norms are a significant determinant in the TPB when it comes to forecasting Malaysians' intentions to 

engage in those activities (Shah Alam & Sayuti, 2011; Delvarani et al., 2013). 

It may be concluded that subjective norm may be a measurement that influences a consumer's intention to do 

a certain behavior, in this case, the intention to use nutritional labelling, and several studies have shown that 

there is a significant relationship between the influence of subjective norm and the intention to use nutritional 

labelling.  In this scenario, if using nutritional label during buying food product is seen as a socially acceptable 

activity depending on what other significant citizens say of it, then persons are more inclined to do so.  

4 Research Methodology 

This study identified and synthesized evidence from over 20 years of observational research in the health and 

diet fields in order to identify discrepancies in determining the various definition for the term use of nutritional 

label and factors that can affect the decision to use dietary labels for the purchase of nutritious food products. 

Emerald, Science Direct, and Social Science Database are used to gather relevant materials from academic 

publications (Azam, et. al., 2021).  

5 Discussion  

To ensure the nutritional label can give meaningful impact to consumer behavior toward the food product, 

consumers must be exposed to and aware of food labels for them to have some impact (Feng and Archila-
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Godínez, 2021; Enriquez, & Archila-Godinez, 2021; Meijer, Lähteenmäki, Stadler & Weiss, 2021; Carducci et 

al., 2021). Moreover, consumers were more likely to be exposed if they actively looked for the details on the 

mark, but active quest was not a sufficient precondition for exposure, which may occur suddenly (Yau et al., 

2021; Feng and Archila-Godínez, 2021; Rizwan, 2021; Moon, 2021, Guo, Yao, & Zhu 2020; Theben, Gerards, 

& Folkvord, 2020; Machín et al., 2019).   

The present of nutritional label in some particular format either back of pack or front of pack nutritional label 

is to create the exposure of the nutritional information to the consumer (Bailey, Wang, & Liu, 2021; Manohar, 

Rehman & Sivakumaran, 2021; Montaña Blasco, & Jiménez-Morales, 2021; Duffy et. al. 2021 and Stawarz, 

Ette & Rüger, 2021). This is the reason why some of the food manufacture like to use front of pack labelling 

format more compare to back of pack nutritional labelling to create the exposure of the nutritional information 

to the consumer (Ogundijo, Tas & Onarinde, 2021; Egnel et. Al., 2021; Andrews, Netemeyer, Burton, & Kees, 

2021; El-Abbadi, Taylor, Micha & Blumberg, 2020; Dréano-Trécant et all, 2020 and Donga, & Patel, 2018). 

The availability of this information can be extra advantages to the food manufacturer because it can become 

a silence salesman to the food manufacturer (Pinto da Rosa et al., 2021; Haushofer, 2021; Wagner & 

Charinsarn, 2021; Rostamzad, 2020; Polat, Ağçam, Dündar& Akyildiz, 2019; Atikah Ramli, Sriperumbuduru, 

Ghazi, & Dalayi, 2019; Azizul, Albattat, Ahmad Shahriman, & Irfan, 2019; Asna et. al., 2019 and Maher, 

Crawley, & Potter, 2018). The availability of the nutritional information is to inform the consumer regarding the 

composition of the nutrition content in the food product but it also can be use as the indicator level of 

healthiness of the food product (Latka et. Al., 2021; Didenko et. Al., 2021; Kim, Ellison, McFadden, & Prescott, 

2021; Beal et al., 2021; Lacko, Maselko, Popkin, & Ng, 2021, Egnell et al., 2020 and Acton, Vanderlee, & 

Hammond, 2018).  The food manufacturer can use the availability of nutritional label as an inexpensive 

promotional tool and brand awareness toward the consumer in highlighting the level of safety and health of their 

product compare to the competitor in the market (Al-Jawaldeh et. Al., 2020; Andreeva et. Al., 2020; Green, 

Nemecek, Chaudhary & Mathys, 2020; Petrescu, Vermeir, & Petrescu-Mag, 2020; Acton & Hammond, 2020 

and Plasek, Lakner, & Temesi, 2020). Moreover, healthy food usually more expensive and it can become a good 

gold mining for certain food manufacturer (Hardcastle & Caraher, 2021; Morley, 2021; Daniel, 2020; Świetlik, 

2020 and Blitstein, Guthrie, & Rains, 2020). Future research should focus on which type of nutritional label 

format that are mostly expose the consumer with the nutritional information and friendly user and easy to 

understand. From the perspective of manufacturer, the future research can be done to examine type of nutritional 

label format that are effective to become their silence salesman especially in Malaysia food industry. In 

addition, there need a rule and regulations that encourage the use of condensed nutritional information content 

on the front of food packets may be an essential component of efforts aimed at improving population food 

intake.  

Furthermore, most of previous research typically focuses solely on the factors that can contribute to intention 

to use nutritional label but, with no research focused on how intention can contribute to real behaviour (Nagaraj, 

2021; Flaviana & Annuar, 2021; Hartini et al., 2020; Sanusi, 2020; Johar, Syukri & Shakeerah, 2020; Jaffery, 

Annuar & Alagiaraj, 2020; Saleki et all., 2020). There is the need for future to study the impact of intention to 

use with actual behaviour. 

6 Conclusion  

Determining what is implied by “use of nutritional label” has been a multifaceted topic. This study identifies 

the issues that guide these concepts, at least from the perspectives of previous scholars. Even though there have 

different term that been using to describe the behavior of use the nutritional label, it can conclude that its still 

refer to level of understanding it can be conclude that the level of understanding on the information provided is 

the main contributor to expected behavior toward nutritional label among the consumer. Consumer are attracted 

to use nutritional label when they understand the meaning of each information provided in the label. Besides 

that, this paper also discusses type of nutritional label format which is back-of-pack and front-of-pack 

nutritional label and how front-of-pack help the consumer in highlighting the important information in 

nutritional label. It can be suggested that, front-of- pack nutritional labelling much more convenient and easier 

to use and user-friendly compare to back-of-pack nutritional label. Moreover, this study also highlights the 

factor that can contribute to the behavior intention to use nutritional label which is perceive behavioral control, 

attitude and subjective norm. Even though these three factors are usually been highlighted as the major 

contribution to intention behavior but additional factors also should and can be considered to predict the 

behavior intention toward actual behavior. Furthermore, this paper analysis addresses the topic that will inspire 

potential researchers to conduct studies in this field in order to generate new finding in this area.  
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