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Abstract

Unhealthy dietary habits have been attributed to the risks of several chronic diseases all over
the world, including Malaysia. Nutritional label use is one of the factors that can influence
the consumption of healthy food product. This paper will highlight that factors that can
contribute the intention to use nutritional label. Moreover, previous review of literatures in
this paper also will reveals that many empirical researches on nutritional label has mix
finding regarding the positive and negative impact toward consumption of healthy food
product. Nonetheless, this paper also highlighted the determinacies factor the reason why
consumer is not using the nutritional label overthought they are aware the important of the
use. In addition, this paper also rationalises relevant issue for future research undertaking.
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Introduction

With growing populations in Lower- and Middle-Income Countries, global statistics indicate
that an increasing number of Non-communicable diseases deaths are arising in these
countries (Jauregui et al., 2020; Smith& Floro, 2020; Patel et al., 2020 and Ncube et al.,
2020). According to the WHO Global Status Survey on NCDs 2019 (WHO, 2019), although
NCDs contributed for 70 per cent of all death worldwide, almost three-quarters of these were
in Lower- and Middle-Income Countries. This is hardly unexpected given that the prevalence
of leading NCDs such as diabetes has increased faster in Lower- and Middle-Income
Countries than in high-income countries (HICs) over the last decade (WHO, 2019). Poor or
unbalanced nutrition, coupled with a sedentary lifestyle, is the main cause of obesity and,
consequently, leads to diet-related NCDs such as cardiovascular disease, diabetes, elevated

blood pressure, and cancer (World Health Organization, 2018). In today’s world, more people
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are overweight than ever before, Polyzos and Mantzoros (2019) also consider it as the global
crisis of the 21% century.

Overweight and obesity (severe overweight) are excessive concentration of fat that may
impact the wellbeing of an individual (WHO, 2018). Global Obesity has nearly triple since
1975, with more than 1.9 billion people overweight in 2016 (WHO, 2018). Of certain 1.9
billion adults, 650 million suffer from obesity (WHO, 2018). Not only do adults suffer from
overweight and obesity, but more than 41 million children under 5 years of age were
overweight or obese in 2016 (WHO,2018). Nutritional labelling, which often occur food have
seen to be capable of helping consumer to identify nutritious and healthy foods consumption
while at the same time fostering safe food innovation and competitiveness in food and
beverage industry (Deliza et al., 2020;Talati et al.,2019; Talati et al., 2018; Hieke et al., 2015
and Grebitus & Davis, 2017).This paper is prepared with the aim to review the previous

researches to show factors that influence
Literature review

2.1  Theory of planned behaviour

The theory of planned action has also been applied in fields of health-related behaviour
analysis (Close et al., 2018; Shin, Im, Jung, & Servert, 2018). Jun and Arendt (2016), for
example, used an expanded TPB to analyse safe eating habits in casual restaurants. Based on
a study of the literature, several research who utilised the TPB as an underpinning theory
ended at behavioural intentions rather than moving on to the actual behaviour that the TPB
paradigm contains. As a result, in order to address this void, there need a future
research research investigated the impact of customers' intention to use nutritional labelling
on their real consumption behaviour. Besides that, TPB has been used in a variety of contexts
to model individuals' actions and behaviours, it only clarified a limited portion of the
variation between purpose and behaviour. Based on meta-analytic analyses of 185 TPB
experiments, researchers discovered that only 27 percent of the variation was clarified by
actions and 39 percent by aim (Armitage & Conner, 2001). TPB's creator, Ajzen (1991),
stated that researchers should apply extended predictors to the TPB model, raising the
percentage of explained variance. As a result, several researchers have changed the model by
incorporating additional structures into the TPB to forecast human actions and behaviour. In
the future studies in this area, the researcher is encouraged to use extended TPB to increasing

the explained variance of consumer behaviour.
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2.2 Perceive behaviour control

The degree to which an individual believes they have the capacity to execute a certain action
is referred to as perceived behaviour regulation. People are more likely to engage in an
activity whether they have the means or opportunity to do so. However, it is impossible to
quantify the real resources and rewards that arise when engaging in a certain behaviour.
Individuals' perceived behavioural regulation was influenced by a series of control values.
Both views contribute to a person's understanding of the availability of resources and
opportunities available to carry out specific behaviours, as well as an assessment of the
degree of value of those resources and opportunities in achieving desired outcomes (Ajzen,
1998). When an individual's behaviour is not completely within his or her influence,
perceived behavioural control has a significant impact on real behaviour. Common healthy
food consumption obstacles are often correlated with the higher costs and limited supply that
differentiate this type of commodity (Robinson and Smith, 2002). The intensity of perceive
behavioural control on intention differs through trials, as it does in the attitude scenario.
Dowd and Burke (2013), for example, discovered a r = 0.51 correlation, while Yazdanpanah
and Forouzani (2015) discovered a non-significant correlation. Notably, the elements used to
assess the PBC in both studies relied on personal willingness and ease of purchasing organic
food rather than concrete obstacles (example; a higher price). As a result, certain questions
about the effect of perceived behavioural regulation on organic food purchasing intention
remain unanswered.

2.3 Attitude

According to the Theory of Planned Behavior (Ajzen and Fishbein, 1980; Ajzen, 1991),
attitude can be defined as the degree to which an individual evaluates a certain action
favourably or unfavourably. Individuals are more likely to engage in a given action if they
have a favourable perception of it. Attitude emerges from a collection of behavioural values
that justify expected consequences correlated with the specific actions under consideration.
Behavioural expectations mean that a certain behaviour will result in a certain outcome.
According to Arvola et al., (2008), multiple researches conducted in the United States and
Europe demonstrated the importance of attitudes towards nutritious food behaviors such as
flavour, healthiness, and perceived environmental benefits on consumption purpose. The
frequency of the relationship between attitude and behavioural purpose in the case of health
food consumption, on the other hand, differs greatly through research. For example, Al-Swidi
Huque, Hafeez, & Shariff, (2014) discovered a powerful correlation (r = 0.80) on a sample of
University representatives and students from Pakistan, while Onwezen, Bartels, and
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Antonides (2014) discovered a more modest correlation (r = 0.56) on a Dutch sample. Guido
et al. (2010) found a small association (r = 0.27) using a randomised group of participants
from France and Italy. Attitude has been shown to have strong correlational relationships
with behaviour and behavioural intention in a variety of contexts (example; Sparks et al.,
1995; Kalafatis et al., 1999; Shaw, Shiu, Clarke, 2000; Shaw and Shiu, 2002; Choo et al.,
2004). As a result, although the majority of research that used the hypothesis of expected
behaviour to study the intention to purchase and eat safe showed the importance of mindset in

influencing purchasing intention, the extent of this relationship remains unknown.

2.4  Subjective Norm

The extent to which a person perceives social obligation to engage in the specific action in
question is referred to as the subjective standard (Ajzen, 1991). People would generally
follow a certain action if they are compelled to conform with their essential referents and feel
external encouragement from them to do so (Ajzen and Fishbein 1980). Consumer perceived
that family, friends and government advertising persuaded them to consume healthier food
product more often (Chan et al. 2009; Ajzen and Fishbein, 1980; Ajzen, 1991). Subjective
norms, in particular, are an indication of normative control, which is relevant to what the
most important referent individuals (a specific topic) deem to be permissible or unacceptable
behaviour (Scalco et al., 2017). According to Zagata (2012), the most influential factor of
social impact in relation to organic food preference is family and friends, whereas work
associates have a marginal impact. Several studies looked at the effect of Subjective Norm on
healthy food intake. Nonetheless, Yadav and Pathak (2016) discovered no major impact of
subjective norms on the decision to buy healthy food in a recent analysis. After all, Armitage
and Conner (2001) argued that the subjective norm dimension may be the weakest of the
model's constructs. Gotschi, Vogel, and Lindenthal (2007) discovered that standards and
beliefs learned at home have a profound impact on the growth of a healthy outlook toward
healthy food foods in Austrian young adults. Previously, researchers discovered that the
supply of nutritious foods such as organic vegetables, fruits, breakfast foods, and low-fat milk
items were strongly associated with the growth of healthy eating habits in children because
the encouragement from the parents toward healthy food consumption (Pearson, Biddle &
Gorely, 2009). However, several previous researchers, including Fotopoulos and Kryskallis
(2002), Larue, West, Gendron, and Lambert (2004), Verdurme et al. (2002), and Wier &
Calverly (2002), found unsignificant relationship between subjective norms and healthy food

product consumption among consumers.
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2.5 Health consciousness

Health-conscious customers are mindful of their health status and are able to take reasonable
steps to enhance or preserve it (Michaelidou & Hassan, 2008). Previous study has included
wellness awareness as an indicator of healthier habits (for example, healthful eating
preference, intention to buy organic goods, and intention to use dietary details on pack
foods). According to the results of a study conducted by Mai and Hoffmann (2017), health-
conscious individuals found health-related factors when making food decisions. In a related
research, Hanspal and Devayasagam (2017) investigated various consumers' self-images
while purchasing goods with safe labels. They discovered that shoppers who consider
themselves to be health-conscious chose more brands branded as organic than people who
consider themselves to be brand-conscious. According to the results of a study conducted by
Mai and Hoffmann (2017), health-conscious individuals found health-related factors when
making food decisions. In a related research, Hanspal and Devayasagam (2017) investigated
various consumers' self-images while purchasing goods with safe labels. They discovered
that shoppers who consider themselves to be health-conscious chose more brands branded as
organic than people who consider themselves to be brand-conscious.

Methodology

This review identified and synthesised data from over 20 years of observational analysis
regarding health and nutrition fields to find gaps in determine the factor that can influence the
intention to use nutritional label on consumption of healthy food product. The following
indexes are used to collect applicable materials from scholarly publications: Emerald, Science
Direct, and Social Science Index. This paper highlighted the previous finding regarding the
factor that influence the intention to use nutritional label, the positive and negative impact of
nutritional label toward consumption of healthy food product. Moreover, this paper also

highlights the factors that influence the consumer not to use nutritional label.
Discussion

4.1 Positive the impact of using of nutritional label.

Previous study did find the evidence where the use of nutritional label can influence the
consumption of healthy food product. Research have been conducted in 2020 to assess
whether the nutritional label have implication toward student’s food consumption behaviour
by defago et al., (2020). 100 students were randomly assigned products with nutritional label

labels on them. The findings suggest that attention to food labelling dramatically raises the
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likelihood of eliminating the least nutritious choices and selecting the healthiest foods from
the alternatives offered. These results are important, and they seem to be mediated by women
who report average or above-average dietary patterns but lack basic nutritional information
(Defago et all., 2020).

A randomized control study has been used by a research in Brazil to investigate the effect of
multiple forms of nutrient labelling formats on healthy food decisions for customers (Oliveira
et al., 2018). This study is interesting because it was carried out in the restaurant itself. Each
of these diet label formats was randomly allocated to a total of 233 university students: no
label (control), a collection of ingredients with labels, or a traffic light label with a regular
checklist. The results of this research found that the students assigned to the ingredient list
with the highlighted nutritional labelling symbol format preferred healthier foods than those
assigned to other nutritional labelling formats. Similar finding also have been found by Reale
and Flint (2016), Ussher and et all., (2015), Ge et al., (2014), Morley et al., (2013), Wei and
Miao (2013), Mathe and Higgins (2013), Pulos and Leng (2010), Roberto et al., (2010),
Wisdom et al. (2010) and Chu, Frongillo, and Jones (2009), where they found that the use of
nutritional labelling encourage the consumer to choose healthy food product in the market.
Next section will discuss regarding unsignificant the use of nutritional label toward healthy
food consumption.

There need to establish research have clear understanding regarding the factor that can
influence the intention to use nutritional label among the consumer. This is because, it from
the future study, it will help to contribute the new finding regarding the factor that can
influence the consumer intention to use nutritional label. Moreover, most of the study in
nutritional label use mostly focus on the factors that can influence the intention to use
nutritional label, but there has very limited research focusing the implication of the intention
toward consumption of healthier food product (Temmerman, 2021; Sanusi, 2020; Zainol et
all. 2019, Marina et al. in 2020, Marina,2020, Mamun, Hayat & Zainol 2020, Wang, Tao &
Chu 2020; Torres et all., 2019; Mulders, Corneille & Klein, 2019; Close et al., 2018 and Shin
et al 2018; Din et al., 2017; Delvarani et al., 2013). The finding from the research can provide
the information either the use of nutritional label can lead to consumption of healthy food
product. This is because past research also did find the evident that the use of nutritional label
not necessarily can lead to consumption of healthy food product.

4.2 Negative the impact of using of nutritional label.

Even though the use of nutritional label can influence the consumption of healthy food
product, there has some of the evidence show that the use of nutritional label did not give
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positive implication toward consumption of healthy food product. A laboratory research was
undertaken in 2020 to determine the effect on Sugar-sweetened drinks (SSBs) collection of
‘on-pack’ labels put explicitly on physical products: i.a pictorial health alert label showing an
undesirable health outcome of unnecessary sugar consumption; and ii.calorie information
labels. The possible moderating influence of socioeconomic status (SEP) were also studied.
The percentage of participants who choose an SSB was the primary outcome. In comparison
to not using any additional labels (39%), neither the pictorial health alert label (40%) nor the
calorie details label (43% ) affected the proportion of participants who choose an SSB. Lower
SEP participants (45%) were more likely to prefer an SSB than higher SEP participants
(35%), however SEP did not moderate the effect of labels on drink selection. In conclusion,
pictorial health alert labels could be less successful in minimising SSB availability in
laboratory settings than in online settings, or based on label design and placement. The results
indicate that effects could be missing when selecting from real goods with genuine ‘on-pack’

marks that are placed in a'realistic’ manner (Mantzari et all.,2020).

Pabst, Szolnoki & simone (2019) performs studies about how wine customers respond to the
labelling of ingredients and nutrition. It discusses how relevant this information is to
customers, how it impacts their views towards wine as a natural commodity and whether it
drives market appetite for wine through a qualitative analysis of focus group conversations,
and an observation of the use of back labels has been used to measure consumer reactions to
this new information. The result indicates that about one third of consumers looking at the
back label have detected new information on nutrition and ingredients. Most customers
overestimated the caloric content of wine, and dietary knowledge was not widely considered
as valuable information to them that lead and influence them to choose a healthy wine.
Similar result also shares by Toni, Eberle, Larentis, & Milan (2018), Patterson, Bhargava, &
Loewenstein, (2017); Rendell and Swencionis (2014), Elbel et al. (2013), Brissette,
Lowenfels, Noble, & Spicer (2013), Holmes & Bhuvanendrah, (2013), Finkelstein,
Strombotne, Chan, & Krieger, (2011), Vadiveloo, Dixon, & Elbel, (2011), Elbel, Kersh,
Brescoll, & Dixon, (2009)and Harnack et al., (2008), where they found that the use of
nutritional label are not significant in encourage the consumer toward consumption of healthy
food product. The next section will discuss some of the reason that encourage consumer not

to use nutritional label when buying food product in the market.

Issue Regarding Nutritional Label Use and Awareness
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5.1.  Numeracy

The most popular explanations for not utilising diet labels include a lack of time, the size of
the document, a lack of comprehension of words, and reservations regarding the quality of
the details (Klinovszky, Papp-Zipernovszky, & Buzas, 2021 and Logendran, 2020). More
importantly for this study, the difficulty of nutrition labelling and difficulties with technical
terminology, numerical measurements, and percentages seem to be linked to difficulties
interpreting nutrition knowledge (Lee et al., 2020). In this case, numeracy is especially
important. Yamashita, Bardo, Millar, and Liu (2020) demonstrated that individuals with poor
numeracy skills make different food decisions than those with strong numeracy skills, based
on role difficulty. Numeracy is favourably correlated with nutritional label use, according to
Hess, Visschers, and Siegrist (2012), although this was only measured using a self-report
questionnaire. Second, Visschers, Hess and Siegrist (2010) demonstrated that, based on job
difficulty, persons with poor numeracy skills make different food decisions than those with
strong numeracy skills. These findings, though, are focused on a challenge that requires
choosing between similar items with different properties (e.g., non-fat vs. low fat yoghurt).
This assignment should not include measuring various items (for example, bread vs.
croissants) or calculations relevant to other food measurements (example; sugar or calorie
content). Finally, Miller, Applegate, Beckett, Wilson, and Gibson (2016) discovered a
connection between numeracy and nutrition label use: greater nutrition literacy and higher
numeracy abilities were correlated with greater precision in utilising nutrition labels
regardless of age. Malloy-Weir and Cooper (2017) concluded in their recent study that
observational associations between, among other things, numeracy and nutrition label
comprehension and usage have been understudied and are often constrained by the use of
self-report evidence. The aim of this study is to investigate the impact of numeracy on
empirical rather than self-reported success in reading nutrition labels. We predicted that
moderate numeracy individuals with low numeracy abilities would do worse on food label-
related issues, which was consistent with previous research.

5.2.  Nutritional knowledge

Furthermore, it has been shown that consumers with higher nutrition knowledge seem to be
more likely to use nutrition label than those with lower nutrition knowledge ( Ng, 2020;
Evelyn, Aziz, & Sariman, 2020; Kundu et al., 2020 and Olatona et al., 2020). However,
previous study has yielded no definitive response about nutrition knowledge and analytical
accuracy with nutrition labels. Some studies, Prada (2020), Monye (2020), Yicel (2020), and
Rivera (2020) discovered that increased nutritional knowledge is correlated with increased
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nutrition label usage and improved results, while other studies (Sy & Bullecer,2020) did not
find an effect of nutrition knowledge on nutrition label use. According to Miller and Cassady
(2015), the spectrum of nutrition knowledge assessments, as well as the measurements used,
varies greatly. The majority of research indicates that nutrition knowledge has a significant
effect on how customers utilise nutrition labelling (Drichoutis, Lazaridis, & Nayga, 2005), as
well as how consumers evaluate/choose food (Droms, 2006 and Kozup, Burton & Creyer,
2006). Furthermore, it has been shown that consumers with higher nutrition knowledge are
more likely to use nutrition information than consumers with lower nutrition knowledge
(Barreiro-Hurlé, Barreiro Hurlé, Gracia Royo & Magistris, (2009).; Drichoutis, Lazaridis, &
Nayga, 2005; Drichoutis, Lazaridis, & Nayga, 2006), and that nutritional knowledge interacts
with motivation (example; the use of nutritional information is more effective when
consumers had high motivation) (Yoon & George, 2012). However, previous study has
shown no definitive results in terms of diet information and objective success of nutrition
labels. Some studies (Levy & Fein, 1998 and Norazmir, Norazlanshah, Nagieyah, & Anuar,
2012) showed that increased nutrition knowledge is correlated with increased nutrition label
usage and improved results, while other studies (Nayga, 2000) found no effect of nutrition
knowledge on nutrition label use.

5.3.  Customer level of understanding

Moreover, a lack of nutritional knowledge could impair the consumer's ability to comprehend
the nutrition information given in the first place. However, in practice, nutrition information
often is the only source of objective information about the food available to the consumer
(Chandra, 2020 and Zhang, Zhai, Osewe & Liu, 2020).), which highlights why it is so
important to understand how the average consumer uses this information. According to the
meta-analysis by Cowburn and Stockley (2004), 19 studies from the previous research found
that some customers might understand some of the details on nutrition labelling, in general,
they considered nutrition labelling confusing, including the use of certain technological and
numerical  information. Consumers recorded understanding the words ‘fat,
'calories/kilocalories, “sugar,’ 'vitamins,' and ‘salt.' The relationship between calories and
electricity, sodium and salt, sugar and carbohydrate, and the words cholesterol and fatty acids
were identified as the least well understood concepts and terms. Consumers struggled to
recognise the position that various nutrients listed on labels played in their diet. They often
had trouble translating details from g per 100 g to g per serving, and serving size data was

difficult to read. The concept of percentage energy was not well known. In general, older
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customers and those with lower levels of knowledge or income have the greatest difficulties
understanding the words used on food labelling (Cowburn and Stockley, 2004).

5.4. Time spends

The time that consumer spend during buying food product also can contribute to the non use
of nutritional label. Consumer who has enough time or spend more time during buying food
label most likely to use nutritional label compare to the consumer who do not have enough
time or rushing during buying food product (Jauregui et al., 2020). People who are under a lot
of time strain, as measured by how much time they spend shopping, are more inclined to read
food labels (Nayga, Lipinski, and Savur, 1998). Low levels of time constraint, in particular,
are positively linked to the use of cholesterol information and negatively related to the use of
vitamins/minerals information (Drichoutis, Lazaridis, and Nayga, 2005). Time constraints on
label usage were also observed in Kim, Nayga, and Capps (2001) and Lin, Lee, & Yen,
(2004). where respondents who agreed with the argument "reading labels takes more time
than | can invest" were less likely to use nutritional labels and fat content details,
respectively.

5.5. Motivation

Consumer desire to read the nutritional label may often affect the reason not to use the
nutritional label. Consumers who may not have any incentive to use nutritional labels are less
inclined to do so than consumers who have a motivation to use nutritional labels (Lemos et
al., 2020 and Nguyen, Umberger & Zeng,2020). A broad body of literature has established
many aspects in which motivation affects cognition and consumption decisions. On the one
side, individuals who are motivate to remain healthy should be less involved in indulgent
diets. People who are able to adhere to long-term targets in the face of temptation have a
range of self-regulatory controls (Fishbach and Trope 2005; Myrseth, Fishbach, and Trope
2009; Trope and Fishbach 2000). For example, when faced with chocolate bar choices, gym
goers lower their ratings of the chocolate's perceived attractiveness and expected enjoyment
(Myrseth, Fishbach, and Trope 2009). Furthermore, in the absence of dietary facts, people
with higher dieting targets overestimate the calories in a treat (Zhang, Huang, and
Broniarczyk 2010) and foresee feeling bad if they indulge (Mohr, Lichtenstein, and
Janiszewski 2012), which has been shown to reduce intake (Giner-Sorolla 2001).
Simultaneously, optimism affects sensory awareness and meaning, causing consumer to
perceive objects in a goal-consistent way (Balcetis and Dunning 2006). Since health-
conscious shoppers are more inclined to choose lower-calorie food options (Chernev, 2011;
Koenigstorfer and Baumgartner 2016; Papies and Veling 2013 and Versluis and Papies,

4998



Norhidayah Azman, Albattat, Ahmad, Jacquline Tham

2016), they might also be more likely to use tactics that allow them to view calorie levels as
smaller in magnitude, such as relying on the leftmost digit. In favour of this inspired
interpretation claim, study has shown that weight-conscious people are more prone to
overlook the calorie content of meals containing both balanced and unhealthy items
(Chernev, 2011).

In addition, study regarding the factors that influence the consumer not to use nutritional
label are highly needed. This is because, previous study always mentioning and determine the
factors that influence the intention to use nutritional label (Temmerman, 2021; Sanusi, 2020;
Zainol et all. 2019, Marina et al. in 2020, Marina,2020, Mamun, Hayat & Zainol 2020, Wang,
Tao & Chu 2020; Torres et all., 2019; Mulders, Corneille & Klein, 2019; Close et al., 2018
and Shin et al 2018; Din et al., 2017; Delvarani et al., 2013). By understanding the reason
why the consumer did not want to use nutritional label can encourage the policy maker, food
producer, nutrition educator and health educator to find a suitable solution for it.

Beside that since the present study of the use nutritional label usually focus on certain type of
respondent, it will help to establish which population subgroup may be more prone to use
nutritional label during shopping food product, and will provide some evidence either the use
of nutritional label can influence the consumption of healthy food product for certain
consumer segment in the market (Phang et al., 2020; Sanusi, 2020a; Sanusi, 2020b; Flaviana
& Annuar, 2021; Mamun, hayat and zainol,2020; Ismail et all., 2020 and Yulita et al., 2020).
Moreover, future research should examine the various other types of nutritional labelling that
may improve consumer uptake and understanding of this information, which has been
suggested to improve consumer use of nutritional labelling information. This is because part
research has shown that type of nutritional label format can influence the use of nutritional
label. The need to introduce the new type of nutritional label format that can influence the
intention to use of nutritional label is highly needed (Andrews, Netemeyer, Burton, & Kees,
2021; Packer, 2021; Kalia, Mugore, & Segura, 2021; Hamlin & Hamlin, 2020 and Kim,
Ellison, Prescott & Nayga 2020).

Future research would also help to recognise and improve wellness strategies and services
targeted at combating obesity by encouraging healthy food intake choices. The findings of
these studies can provide insight into areas that need to be prioritised. For example, since
nutritional awareness was linked to healthy eating patterns, there might be a push for more
nutrition public education campaigns to teach consumers how to utilise and enhance their
comprehension of nutritional label content. The findings may also lead to further government
health policies informing the public about the food they consume, as well as aid in the
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development of a more comprehensive education programme designed to teach people about
the importance of nutrition, as well as how to read and decipher nutrition labels and
incorporate them into daily life (Clarke, Kwon, Swinburn, & Sacks, 2021; Lima, Costa, &
Sacks, 2021).

Conclusion

Food preference is a person's unconscious process and practise of choosing whether to
approve or reject food items (Wood, Mazar, & Neal, 2021; Chen & Antonelli, 2020;
Ogden,& Roy-Stanley, 2020; Han, Back, & Barrett, 2009 and Jacquier et al., 2012). Food
choice, according to Ooi et al. (2015), is a psychological reaction, physiological and
individual's sensory to the food industry's social, economic, environmental and promotional
activities. Although the use of nutritional labels can encourage healthy food consumption, it
is also clear that the use of nutritional labels in some situations does not have a positive
impact on the consumption of healthy food products. The need for a potential research that
will lead to determining if the usage of nutritional labels can affect customer use of nutritious
food products. In conclusion, even though the use of nutritional label can influence the
consumption of healthier food product, the use of nutritional label during buying a food
product is still low among the consumer. The highly need for future research in this area will
provide the valuable information that can improve the consumption of healthy food product
among the consumer. It also can improve the dietary intake among the consumer that lead to
decreasing number of non-communicable diseases that are related to unhealthy dietary intake.
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