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Abstract-

The Automobile Industry Today Is One Of The Largest And Fastest Growing Industries In The
World. Branding Plays A Very Influential Role In The Dynamic Automobile Industry. Traditional
Days Of Marketing Is Gone And The Vacuum Is Filled Up By The Emerging Trends Of Brand
Image, Brand Selection, Brand Loyalty And As Well As Brand Switching. A Systematic Review At
This Juncture Would Be Very Appropriate To Ascertain The Factors Influencing The Customers To
Prefer Brands, Customers’ Perception Regarding Brand Image And Also The Reason For Customers
Switching From One Brand To Another Brand.

Keywords- Automobile Industry, Brand Image, Brand Loyalty, Brand Switching, Consumer
Perception.

Introduction

The Automobile Industry Is Now One Of The Most Attractive And Fastest Growing Industries Of The
World. It Is Also One Of The Major Drive For Economic Growth Of Any Country Throughout The
Globe. The Automotive Sector Also Upholds A Major Share As One Of The Greatest Revenue
Generator As Well As Employment Provider Of The World.

The Indian Automobile Industry Is Also Growing Globally And Is One Of The Largest Industries
Both In Production As Well As In Sales. The Indian Brands Are Also Very Much Renowned In The
World Market. It Manufactures And Sells Around 31% Of Small Cars All Through The Global
Market.

Brand And Its Magical Vibe Is Not A New Chapter Of These Giant Industries. Brand Is The Soul Of
Every Company. It Plays A Major Role In This Industry As It Comprises Of Both Loyal Consumers
As Well As Explorative Consumers. In Fact It Is The Brand That Places The Role Of An Intermediary
By Developing A Link Between The Customers And The Companies. Branding Has Become An
Hour Of Need In This Competitive Market As Brands Not Only Help To Capture New Customers But
It Also Helps To Retain Its Old Customers.

Brands Convey Messages About The Products Or Services That A Company Will Deliver To Its
Customers. A Good Brand Is Always Trust Worthy And Thus The Consumers Put Their Trust On The
Brand Rather Than The Company. Brands Not Only Reaches The Consumer’s Mind But Also
Reaches The Heart And Soul Of The Consumer.

The Global Automotive Market Is Not Only Competitive But Also Very Dynamic In Nature,
Companies Need To Give Much Stress To Branding As It Helps To Create A Unigue Image Of Their
Product Or Services In The Customer’s Mind. The Companies Need To And Have To Develop
Strong Brands In Order To Survive And Sustain In This Competitive Market.

Objectives Of The Study
1) To Analyze The Importance Of Branding In The Automobile Industry.

2) To Understand The Influence Of Brand Image, Brand Loyalty And Brand Switching In The
Automobile Industry.

Method Followed In Review Of Literature
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Previous Studies Have Identified Different Paradigms For Conducting Different Paradigms For
Conducting Review Of Past Publications. Several Of The Authors Have Focused On Descriptive As
Well As Analytical. The Study Emphasized On Brand Image, Brand Loyalty & Brand Switching Of

Consumers In The Automobile Industry.

In The Present Study, 50 Studies Were Included Which Signifies The Importance Of Branding In The
Automobile Industry. The Information Of The Studies Has Been Compiled In Table 1, Where The
Background Of The Selected Studies Has Been Mapped Out. The Table 1 Provides The Detailed
Information Of The Title Of The Study, Year Of Publication, Author’s Name As Well As The Type

Of The Study.
.Table 1
Nature Of Included Studies
Name Of Author Year Of Title Nature Of Study
Publication
Mishra.Et.Al 2021 Tata Motors Marketing Strategies In Descriptive
Automobile Industries In India: A
Study.
Wang & Chen 2020 A Case Study On Evolution Of Car | Descriptive &
Styling And Brand Consistency Deep Analytical
Learning.
Ali.Et.Al 2020 Brand Loyalty Verses Brand Switching | Descriptive &
‘Revisiting The Concept From Young Analytical
Consumer’s Perspective
M. Arumugam 2019 A Study On Brand Equity In Indian | Descriptive &
Automobile Industry With Respect To Analytical
The Car Market In Coimbatore City.
Miglani.S 2019 The Growth Of The Indian Automobile | Descriptive &
Industry: Analysis Of The Roles Of Analytical
Government Policy & Other Enabling
Factors.
Chaturvedi 2019 A Study Of Customer Purchasing | Descriptive &
Behaviour Of  Automobiles In Analytical
Kukatpally,Hyderabad
Angamuthu 2019 A Study On Problem With Brand Descriptive
Ownership  And Brand Switching
Behaviour — Car Owners Perception In
The Coimbatore District.
Nadanyiova Et.Al 2019 The Brand Value And Its Impact On | Descriptive &
Sales In Automotive Industry Analytical
Appiah.Et.Al 2019 Building  Resistance To Brand Descriptive
Switching During Disruptions In A
Competitive Market.
Bhatt & Saiyed 2018 An Empirical Study On Brand | Descriptive And
Switching Behavior Of Customers In Analytical
The Fmcg Industry W.R.T Ahmedabad
Danish Et.Al 2018 Impact Of Brand Loyalty In Assessing Descriptive
Purchase Intentions Of A Customer: A
Study Of Automobile Industry In South
Asian Perspective.
Jisha.&Abishake 2018 A Study On Brand Loyalty In Maruti
Suzuki With Special Reference To Descriptive
Coimbatore City
Ahirrao & Patil 2018 Customer Based Brand Equity In Descriptive

Relation To Automobile Brands: A
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Review Of Literature.

Jagdish 2017 Dimensions Of Brand Image An | Descriptive And
Exploratory Study Analytical
Frederick 2017 Factors Influencing The Youth In | Descriptive And
Brand Switching Of Smart Phones Analytical
Goyal 2017 Customer Relationship Management In | Descriptive And
An Automobile Industry: A Study In Analytical
Western Uttar Pradesh.
Loureiro.Et.Al 2017 The Effect Of Corporate Brand | Descriptive And
Reputation On Brand Attachement And Analytical
Brand Loyalty: Automobile Sector
Singhal 2017 Brand Equity Strengthening Practices | Descriptive And
In Indian Automobile Sector Analytical
Vatsa 2017 Sustainable Green Marketing Strategy Descriptive
A Case Study Of Car Industry In India.
Cetin Et.Al 2016 Brand Image,Satisfaction And Brand
Loyalty- How Effective Are They In Descriptive
The Automotive Market Share
Wolfram& Lutsey 2016 Electric Vehicles: Literature Review Of | Descriptive And
Technology Costs And  Carbon Analytical
Emissions
Menaka& Ashath 2016 A Study On Emerging Trends In Indian Descriptive
Automobile  Industry  And  Its
Customer’s Satisfaction
Bellego 2016 Automotive Market-Does Corporate Descriptive
Brand  Reputation And  Brand
Authenticity Lead To Brand
Attachment
Rubha 2016 A Study Of Consumer Preference And Descriptive
Perception Towards Various Brands Of
Cars In Tirunelveli District
Hamri.Et.Al 2016 Perception Of Automobile Brand | Descriptive &
Image —Proposal Of A Typology In Analytical
Moroccan Context.
Joghee & Dube 2016 Brand Image & Reflections: An | Descriptive &
Empirical Study In Uae With Car Analytical
Buyers Of Uae Nationals
Sheetal 2015 A Study Of Consumer Behavior | Descriptive &
Towards Premium Passenger Car Analytical
Segment In Up In Post — Liberalization
Era (A Case Study Of Kaval Towns)
Zhang 2015 The Impact Of Brand Image On Descriptive
Consumer  Behavior:A  Literature
Review
Mathew 2015 Brand In Modern Marketing. A Study Descriptive
Of Its Impact On Marketing Of
Consumer Products.
Makwana Et.Al 2014 Determinants Of Brand Equity In | Descriptive And
Automobile Producing Companies In Analytical
China
Rajaei Et.Al 2014 Impact Of Csr On Brand Promotion In
The Automotive Industry In Iran Descriptive
Mkhitaryan 2014 Determinants Of Brand Equity In Descriptive
Automobile Producing Companies In | And Analytical
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China
Sivakumar 2014 A Study On Consumer Brand
Preference Of Luxury Cars With | Descriptive And
Particular Reference To Coimbatore Analytical
District
Sarwar Et.Al 2014 The Impact Of Branding On Consumer Descriptive
Buying Behavior
Sharma 2014 Effect Of Brand Image On Business Of Descriptive
Reliance Retail Stores With Special
Reference To Dairy Products
Javiya 2013 A Study Of Brand Image,Consumer | Descriptive And
Perception Vis-A-Vis Company Analytical
Performance In Telecom Industry.
Srivats 2013 Relationship  Between  Customer
Satisfaction And Loyalty Among | Descriptive And
Passenger Car Users Analytical
Brunello, Sasu 2012 “Brand- Influenced Buying Decisions Descriptive
In Car Industry”
Leighton & Bird 2012 The Effect Of Branding On Consumer Descriptive
Choice
Monga Et. Al 2012 Car Market And Buying Behavior- A | Descriptive And
Study Of Consumer Perception Analytical
Vijayakanth Et.Al 2012 Customer Satisfaction Index (Csi) | Descriptive And
Among Four Wheeler Dealers Across Analytical
Karnataka
Stahl Et.Al 2012 The Impact Of Brand Equity On | Descriptive And
Customer Acquisition, Retention And Analytical
Profit Margin
Chavan 2011 Impact Of Corporate Branding On Descriptive
Customer Loyalty Through Corporate
Image : A Case Study Of
Pharmaceutical Industry
Merchant 2010 Brand Franchise In Passenger Car Descriptive
Industry Of India.
Lam Et.Al 2010 Resistance To Brand Switching When | Descriptive And
A Radically New Brand Is Introduced: Analytical
A Social Identity Theory Perspective
Ogba & Tan 2009 Exploring The Impact Of Brand Image | Descriptive And
On Customer Loyalty And Analytical
Commitment In China
Hasan 2008 Influence Of Brand Name On Descriptive
Consumer Decision In Car Choice.
Svehlik 2005 Challenges And Trends In The Global | Descriptive And
Automotive Manufacturing Structure Analytical
Hirsh 2003 Reality Is Perception: The Truth About Descriptive
Car Brands
Sambandam & 1995 Switching Behavior In Automobile | Descriptive And
Lord Markets Analytical

Considering The Above Studies, It Is Observed That Majority Of The Researchers Have Focused On
The Loyalty Of The Customers Towards The Brand (Danish Et.Al.,2018; Jisha&Abishake,2018;
Rameshwar,2018; Mkhitaryan,2014; Rajaei Et.Al, 2014;Srivats;2013) While Many Of The Studies
Focused On Brand Image (Chavan,Rameshwar,2018; Jagdish,2018; Cetinet.Al,2016; Joghee&
Dube,2016;Zhang,2015; Sharma,2014;). Some Of The Selected Studies Also Focused On The
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Switching Behavior Of The Customers (Ali.Et.Al,2020; Angamuthu,2019;Sambandam & Lord,2018;
Saiyed,2018; Frederick,2017; Lam Et.Al,2010).The Selected Studies Also Focused On Influence And
Impact Of Branding On Consumer Choice (Wang &Chen,2020; Nadanyiova.Et.Al, 2019; Mathew,
2015; Leighton & Bird,2012; Sarwar Et.Al,2014).Some Studies Also Reflected The Importance Of
Brand Equity(M. Arumugam,2019; Ahirrao & Patil,2018;Makwana Et.Al,2014; Stahl 2011) .Many
Studies Were Considered On Consumer Behavior,Consumer Perception And Satisfaction On Brands

(Chaturvedi

& Reddy,2019 ;Rubha,2016;Sheetal& Chatterjee,2015;Srivats,2013; Monga Et.

Al,2012). While Some Of The Studies Also Focused On Emerging Trends In The Automobile
Industry (Mishra.Et.Al, 2021; Miglani S, 2019; Goyal,2017; Menaka & Ashath, 2016).

Table 2 Represents The Results And Conclusions Of The Study In A Comprehensive Manner

Table 2

Detailed Classification Of The Above Selected Studies

Author Name

Results

Conclusion

Mishra.Et. Al

The Study Highlighted The Marketing
Strategies Adopted By Tata Motors, One
Of The Leading Automotive Firms In
India.

Tata Motors Is Focusing To Create
More Car Models For Sustainable
Protection, Climate Adaption And
For The Emergeing Automobile
Market.

Wang & Chen

The Study Focused On The Cars Styles
Produced By The Famous Brand Of The
Automobile Industry. It Is Seen That
Product Design Plays A Very Important
Role In Building The Brand Value.

It Asserts That Brand Style Is One
Of The Core Value Of The Brand.
The Companies Should Focus On
Their Car Styles And Also Need
And Try To Maintain Their Specific
Brand Styles.

Ali.Et.Al

The Study Highlighted On The Various
Factors Which Are Positively Linked With
Brand Switching.

It Suggests That The Companies
Should Develop Brand Loyalty
Programs In Order To Prevent Brand
Switching Practices Of Customers.

M. Arumugam

The Study Highlighted That The Brand

Strength  Relies On The Consumer
Perception. Loyal And  Satisfied
Consumers  Show  Positive  Brand

Perceptions.

It Suggests That The Organization
Should Measure The Level Of
Consumer Dependence On A Brand
In Order To Create A Strong Brand
Equity.

Miglani. S

The Study Focused About The Current
Policies Of The Automobile Industry,As
How To Make The Use Of The Resources
Efficiently.lt Also Focused On The
Industry’s Plan For Producing The Electric
Vehicles In India.

It Asserts That The Industry Should
Focused More On Innovation In
Order To Achieve Competitive
Advantage As Well As Maintenance
Of Low-Cost Advantage.lt Is Also
Seen That The Manufacturing
Technologies Need To Be Upgraded
Continuously. The Industry Should
Also Invest Highly In Indigenous
Technologies In Order To Compete
In The Market.

Chaturvedi

The Study Evaluated The Purchase
Behavior Of Customers Of Small Sedan
Cars.

The Manufactures Have To Adopt
Strong Sales Promotional Activities
In Order To Position Their Product
Into Customer’s Mind.

Angamuthu

It Highlighted That Brand Switching Has
Negative Consequences As It Relates To
Customer Dissatisfaction.

The Paper Suggests That The
Manufacturers Have To Properly
Analyze The Factors That Makes
The Customers To Switch Over To
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Other Brands.

Nadanyiova Et.Al

The Paper Focuses On Brand Value And
Its Impact On Sales.It Is Observed That
Brand Value Is Strongly Linked With The
Loyalty Of The Consumers Towards The
Brand.

The Value Of The Brands Need To
Be Continuously Improved By The
Companies.A Strong Brand Image
Helps The Company In Increasing
The Profit With Increase In Sales
Volume,As Well As Helps To Gain
More Loyal Customers.

Appiah Et.Al

The Study Discusses About The Switching
Behavior Of The Customers And The
Strategies Developed By The Companies
Inorder To Prevent Brand Switching
Practices Of The Customers.

It Suggests That The Companies
Need To Develop ldentity Strategies
To Prevent Market Disruptions, As
Market Disruptions Highly Influence
The Switching Behavior Of The
Customers.

Bhatt & Saiyed

It Showed That Sales Promotion Plays An
Important Role In Influencing  The
Switching Behavior Of The Customers .

It Suggests That Marketers Should
Adopt Strong Strategies That Would
Help Them To Retain Customers.

Danish Et.Al.

It Found That There Exists A Positive
Relationship Between Brand Loyalty And
Customer’s Purchase Intention. Brand
Loyalty Has A Direct Effect On The
Customer Purchase Intention.

It Asserts That Brand Image Relies
On  Perceived Quality And
Availability Of The Brand.

Jisha &Abishake

The Study Highlighted The Various
Factors That Influence The Customers To
Be Loyal Towards The Brand Maruti
Suzuki.

It Asserts That Consumer’s Buying
Decision Depends On Both Personal
As Well As Product Characteristics.

Ahirrao & Patil

The Study Tries To Explore The Concept,
Components ~ And  Importance  Of
Customer Based Brand Equity In
Automobile Industry.

It Suggests That The Companies
Should Try To Build The Brand
Equity As It Has A Significant
Impact On The Automobile Industry.
The Companies Should Focus On
Both The Dimensions Of Brand
Equity le Pre-Purchase And Post-
Purchase Associations.

Jagdish

It Highlighted That Brand Image Building
Is A Complex Phenomenon And Is
Influenced By Cultural As Well As
Environmental Forces.

It Asserts That An Organization
Should Adopt Several Processes
Like Creating Brand Awareness,
Brand Knowledge, Positioning Of
The Brand, Brand Associations
Which Is Necessary For Building
Brand Image.

Frederick

It Highlighted That Popularity Of The
Brand , Usefulness Of The Brand Are
Major Factors That Influence The
Customers To Switch From One Brand To
The Other.

It Emphasized That The Company
Needs To Understand The Reason
Which Makes The Customer To
Leave The Previous Brand And
Switch To A New Brand.

Goyal

The Study Focused On The Importance Of
Crm In An Organization. It Is Seen That
Crm Plays A Vital Role For Achieving
The Long Term Goals Of The
Organization. There Exists A Association
Of Relationship Between Crm Quality
And A Satisfied Customer.

The Automobile Industry Has To
Reinforce The Various Activities Of
Crm Such As Management Of
Customer Data Base, Complain
Management Etc Inorder To Provide
The Best Services To The
Customers.
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Loureiro.Et.Al

The Study Tries To Analyze The Effect Of
Brand Reputation On Brand Attachment
As Well As Brand Loyalty.

The Companies Should Try To
Create A Strong Emotional Brand
Attachment Between The Brand And
The Customers.The Brands Should
Maintain Long Term Relationships
With The Customers.

Singhal The Study Focused On The Strategies | It Asserts That Brand Equity Is An
That The Successful Automobile Firms | Intangible Asset For The Company.
Developed To Strengthen Their Brand | The Companies Can Built Brand
Equity. Equity By  Building  Brand
Awareness, Adopting Marketing
Strategies, Promoting The Brand
Etc. Brand Equity Should Not Only
Be Build But Has To Be Managed
And Also Need To Grow The Brand
Equity Over Time.
Vatsa The Study Highlighted The Emerging | It Suggests That The Firms Should
Trends Of Green Marketing In The | Try To Increase The Awareness
Automobile Industry. Level Of Customers Regarding
Green Marketing.
Cetin Et.Al Brand Image, Brand Loyalty Scores And | It Concludes That Brand Loyalty

Customers Satisfaction Leads To The
Prediction Of The Company’s Future
Growth.

Serves As An Important Measure
Which Can Reflect The Market
Share Position Of The Brand. The
Companies Can Prevent Brand
Switching And Gained Brand
Loyalty By Fulfilling The Needs
And Satisfying The Customers
Through The Brand’s Overall
Performance.

Wolfram& Lutsey

The Study Highlighted The Emerging
Trends Of Electric Vehicles In The Global
Automotive Market, Also  Gave
Importance To Cost Reduction Analysis In
Producing Electric Vehicles.

It Concludes That There Will Be
Need Of More Stringent Co2
Standards For The Growth Of The
Electric Vehicle. Both Fiscal And
Non-Fiscal Incentives Need To Be
Developed For The Growth Of
Electric Vehicles.

Menaka & Ashath

The Study Focused On The New Trends
That Has Started In The Industry Is
Known As Global Light Vehicle Concept.

It Suggests That The Companies
Should Try To Satisfy All The
Needs Of The Customer As
Customer Satisfaction Also Leads
To Customer Loyalty Towards The
Brand.

Bellego

It Showed The Analysis Of Consumer
Behavior Which Is Carried Out By The
Marketers In Order To Attract The
Customers Towards Their Brand.

It Concludes That Customers Are
Much More Attracted To The
Authenticity Of The Brand Other
Than The Company’s Reputation.
The Companys Should Maintain The
Authenticity In Their Brands.

Rubha

Consumers Buying Preferences For
Various Brands For Cars Depends On
Various Factors Such As Age,Income
Level,Literacy Level,Occupation Etc.
Various Problems Faced By The

It Concludes That Marketers Need
To Take Care Of The Problems Of
The Customers At The Right Time.
Proper Marketing Strategies Need
To Be Developed And The
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Consumers In Pre-Buying And Post-

Organization Should Carry More

Buying Stages Sales Promotional Activities.
Hamri Et.Al The Study Reflects The Importance Of [ In Order To Improve Brand
Brand Image In Automobile Industry Image, The Companies Should Give
Importance To The Cognitive And
Psychological Aspects Of The
Consumers In Order To Understand
The Mental Process That Impact The
Consumer’s  Buying  Decision
Process.
Joghee & Dube The Study Mainly Focuses On Brand | It Concludes That The Brand Image
Image And Its Influence On Purchasing | Of An Organization Can Be
Decisions Of Consumers. Improved By Providing Information
Regarding The Product Or Service
In Timely Manner So That It
Becomes Easier For The Customers
To Take Buying Decisions. It Is
Also Seen That The Factors Such
As Celebrity Endorsement,
Advertisements Etc Should Be
Analyzed  Periodically As It
Motivates The  Customers In
Selecting Their Brands.
Sheetal The Study Determined The Factors That | It Suggests That The Dealers Should
Influence The Buyers To Purchase | Provide Good Services To The
Premium Cars. It Also Highlighted The | Customers. The Guarantee And
Role Of Reference Groups In Influencing | Warranty Are  Also  Important
Purchase Decision Of Consumers Variables In Influencing Purchase
Decisions Of Customers.
Zhang The Study Found That Brand Image | It Suggests That Brand Image Can
Helps To Create Brand Equity For The | Be Established Through Functional,
Firm. Symbolic And Experimental
Elements Of Products And Services.
Mathew The Study Reflects The Importance Of | It Asserts That Manufacturers
Branding In The Automobile Industry. It | Should Try To Improve And
Is Seen That Quality As Well As | Strengthen The Quality Of Their
Performance Of The Product Are The | Brand.They Should Adopt
Major Factors Which Influence The | Appealing Sales Promotional
Customers To Choose A Particular Brand. | Activities To Promote Their Brand.
Makwana Et.Al The Study Highlighted The Significance | .1t Concludes That In Order To
Of Brand Preference And Brand Loyalty | Develop A Stronger Brand Equity,
Which Plays A Significant Role In | Marketers Need To Measure The
Building Brand Equity Even For The | Level Of Consumer’s Dependence
Automotive Sector On A Brand. The Strength Of The
Brand Relies On How Customer
Perceives A Brand.
Rajaei Et.Al It Highlighted The Importance Of | It Emphasized The Corporate
Customer Loyalty. Customer Loyalty Is | Houses To Be Concerned About The
Influenced By Social Responsibility. Green Revolution. Csr Is Also
Responsible For Improving A Brand
Image As Well Corporate Image
And Also Increases Customer
Loyalty.
Mkhitaryan It Highlighted The Significance Of Brand | It Asserts That In Order To Develop
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Preference And Brand Loyalty Which
Plays A Significant Role In Building
Brand Equity Even For The Automotive
Sector.

A Stronger Brand Equity, Marketers
Need To Measure The Level Of
Consumer’s Dependence On A
Brand. The Strength Of The Brand
Relies On How Customer Perceives
A Brand.

Sivakumar The Study Focused About The Consumer | It Emphasized That The Firms Have
Preferences Regarding Various Brands For | To Analyze The Buyer’s Reaction
Luxury Cars. It Is Seen That Consumers | To  The  Various  Marketing
Prefer Brand As One Of The Symbol Of | Strategies Developed By The Firms
Societal Value. To Sell Their Cars.
Sarwar Et.Al The Study Highlighted That Brand Has | It Asserts That Features Of The
Very Much Impact Or Influence On | Product, Importance And
Consumer Buying Behavior Decisions. | Characteristics Of The Brand Are
Brand Knowledge Is One Of The | Responsible For Influencing The
Important Factor In The Process Of | Degree Of Loyalty.
Branding.
Sharma It Found That Corporate’s Brand Image | The Organization Should Often
Value Has An Impact On Customer’s | Appreciate Its Loyal Customers.
Decision Making Process. Lack Of Appreciation,Recognition
May Often Lead The Customer To
Leave The Brand.
Javiya It Focused On The Relationship Between | Reinforcing The Brand Image Also
Consumer Perception And Brand Image Becomes  Essential For The
Firm.There Should Be Constant
Improvements In  Products And
Services So That The Firm Can
Compete In  The  Dynamic
Market,Cope Up With
Technological Advances And Also
To Meet The Customer
Requirements.
Srivats The Study Highlighted On The | It Suggested That The Brands
Relationship Between Customer | Should Provides Efficient Post Sales
Satisfaction And Loyalty. Services To Their Customers Inorder
To Retain Customer Loyalty.
Loyalty Is Also Dependent On
Significant Dimensions Such As
Performance of The
Vehicle,Perceived  Value  And
Perceived Value Before Purchase.
Brunello The Study Discussed About Brand | It  Suggested That Validated

Information That Directly Or Indirectly
Influence Consumer Buying Decisions.

Empirical Research Model Is The
Most Beneficial For The Automobile
Industry.

Leighton & Bird

The Study Reflected The Importance Of
Branding And Its Effect On Consumer’s
Attention And Also On Their Memory, As
Consumers Mostly Recall A Brand While
Going For Purchase Decision.

It Concludes That Consumers
Identify And Recalls A Brand
Through Its Logos,Symbols Etc.It
Also Reveals That A Huge Change
Suddenly In Any Of The Brand
Elements Can Have A Negative
Impact On The Consumers Attitude
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Towards The Brand .

Monga Et.Al

The Study Focused On The New
Marketing Strategies Such As Total
Relationship Management Adopted By
The Marketers Which Is Also Helps To
Provide Better Services To Customers.

It Asserts That Brand Perception
Helps In Building The Brand Image.
Dealers Are The Most Important
Intermediaries Between The
Manufactures And Customers, As
They Made The Products Of A Firm
Available To The Customers And
Also Play A Very Important Role In
Influencing The Customers Towards
The Brand.

Vijayakanth Et.Al

. The Study Shows The Importance Of
Customer Satisfaction Index In The
Automobile Industry.

It Suggests That The Dealers Should
Be Able To Satisfy All The Needs
Of The Customers. Service Quality
Of The Dealers Play An Important
Role For Retaining Customers As
Well As For Attracting New
Customers.

Stahl Et.Al

The Study Highlighted The Importance Of
Customer Life Time Value And Its
Relationship With Brand Equity.

It Asserts That Brand Equity Has A
Direct Influence On Customer Life
Time Value. The Companies Should
Carry Various Marketing
Activities Which Acts As A
Generator For Brand Equity.

Chavan

It Found That Aggressive Marketing Of
Companies And Disappointment About
The Quality Of The Product Or Service
Has An Negative Loyalty On Customers

It Emphasized That The Companies
Should Be Able To Clearly
Positioned Its Brand Image On
Customer’s Mind

Merchant

The Study Highlighted The Importance
Of Brand Franchise In Automobile
Industry. Brand Franchise Is One Of The
Important Factor Which The Companies
Consider While Deciding A Best Strategy
For A New Market. Brand Franchise Also
Plays An Important Role For The
Companies To Decide On Various
Promotional Acitivities.

It Emphasized That Brand Strategies
Need To Be Developed Or Changed
According To The Customer Needs
And Wants. Promotional Activities
Should Be Carried Out According
To The Market Demand.

Lam Et. Al.

The Study Highlighted That In The Fierce
Competitive Market, There Exists Social
Comparision Between Brands And Their
Identities. The Launch Of A Radically
New Brand Which Is A Identity —Related
Market Disruptions Is A Threat To Other
Brands And Their Brand Identities.

It Concludes That Switching
Becomes Stronger Over Time Along
With  Customer Seeking More
Information Regarding The Brand
Or The Product Varities.

Ogba & Tan

The Study Tries To Examine The
Influence Of Brand Image On Customer
Loyalty. It Also Tries To Analyze The
Impact Of Brand Image On Commitment
Of Customers To Various Offering Of The
Market.

It Suggests That The Companies
Should Try To Maintain A Good
Brand Image As A Poor Brand
Image May Lead To Loss Of
Customers For The Organization.

Hasan

The Study Reflected The Importance Of
Branding And Its Influence On

It Asserts That Brands Play The
Highest Influentional Role In The
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Consumer’s Decision While Choosing A
Car.

Consumer Decision Making Process.
The Trust That The Consumers Puts
On The Brand Also Helps To Form
A Positive Relationship Between
The Brand And The Customers.

Svehlik

It Reflected On The Emerging Trends
Which The Automobile Market Has
Experienced Over The Recent Years.

It Suggests That The Automakers
Have To Focus More On Customer
Service Activities For The Proper
Positioning Of  Branding In
Customer’s Mind. More Developed
And Innovative Business Models
Have To Be Developed By The
Automakers.

Hirsh Et.Al

It Focused Focused On The Importance Of
Brand Positioning Done By The
Manufacturers For Their Customers.

It Emphasized That Previous
Experiences With The Brand Is One
Of The Important Factor Through
Which Customers Value A Brand.

Sambandam &Lord

The Study Found That Switching Or
Loyalty Behavior Of The Customers
Depends On The Process That Includes
Product Knowledge, Media Search,Retail
Outlet Search,Previous Experience Of
Buyers With  The Brand And
Consideration Set Formation. Customers
Purchase Decision Undergoes Into Two
Stages I.E. The Consideration Stage And

It Concludes That The Organization
Should Consider The Factors Such
As Value Of Post -Sale, Excellent
Services  Provided By  The
Brand,Regular Communication
Highlighting The Product’s
Strength,Providing Additional Perks
Etc Which Would Help To Prevent
The Switching Behavior Of The

The Evaluation Stage. Customers.

Discussion

The Included Studies Highlighted The Significance Of Brand, Brand Image, Consumer Preferences
For Brands, Also Highlighted The Emerging Trends, Brand Loyalty And Brand Switching In The
Automobile Industry.

Influence And Importance Of Brand In Automobile Industry

Review From 2016 To 2020

Wang & Chen (2020) Highlighted The Importance Of Product Design Which Plays An Influential
Role In Building The Brand Value. The Various Factors That Determine The Car Style Includes
Zeitgeist, Unique Brand Style, Period Style, Particular Regional Style Etc. The Brand Style Is Also
One Of The Core Value Of The Brand And The Companies Need To Develop And Maintain Their
Specific Brand Styles.

Nadanyiova.Et.Al (2019) Focuses On Brand Value And Its Impact On Sales. It Is Observed That
Brand Value Is Strongly Linked With The Loyalty Of The Consumers Towards The Brand. The Sales
Of The Industry And The Brand Value Are Linearly Dependent, Thus The Brand Value Has A Direct
Impact On The Sales VVolume Of The Industry.

Loureiro.Et.Al (2017) Tries To Analyze The Effect Of Brand Reputation On Brand Attachment As
Well As On Brand Loyalty. It Is Seen That Customers Who Are Emotionally Attached To A Brand
Also Reflects Positive Behavior Towards The Company. Hence Companies Should Try To Create An
Emotional Brand Attachment Between The Brand And The Customers. The Brands Should Maintain
Long Term Relationships With The Customers. It Is Also Important To Reinforce The Long Term
Relationship By Providing New Experiences And More Interactions With The Customers.

Bellego (2016) Showed The Analysis Of Consumer Behavior Which Is Carried Out By The
Marketers In Order To Attract The Customers Towards Their Brand. The Study Showed That
Automobile Customers Are Much More Attracted To The Authenticity Of The Brand Other Than The
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Company’s Reputation. Authenticities Have More Impact On The Brand.Infact Brands Are
Considered To Be Authentic By The Customers. Every Brand Targets Its Own Specific Customers

Review From 2012 To 2015

Mathew (2015) Reflects The Importance Of Branding In The Automobile Industry. Brand Popularity,
Brand Quality, Uniqueness Of The Brand Are The Elements Which Provides Strength To The Brand.
It Is Also Seen That Quality As Well As Performance Of The Product Are The Major Factors Which
Influence The Customer To Choose A Particular Brand. Poor Quality As Well As Reduction In The
Quality Of The Product Makes The Customers To Switch To Other Brands.

Manufacturers Should Try To Improve And Strengthen The Quality Of Their Brand. They Should
Also Adopt Appealing Sales Promotional Activities Like Offering Free Service, Cash Refund, Heavy
Discounts Etc

Modern Techniques Should Be Adopted To Constantly Refined The Brand..

Sarwar Et.Al (2014)
Emphasized That Brand Has Very Much Impact Or Influence On Consumer

Buying Behavior Decisions And Brand Knowledge Is One Of The Important Factor In The Process
Of Branding. Brand Loyalty Is Expected To Increase With Consumer’s Age. The Researchers Also
Found That Features Of The Product, Importance And Characteristics Of The Brand Are Responsible
For Influencing The Degree Of Loyalty.

Brunello(2012)

Discussed About Brand Information That Directly Or Indirectly Influence Consumer Buying
Decisions. He Suggested That Validated Empirical Research Model Is The Most Beneficial For The
Automobile Industry.

Both Quantitative And Qualitative Techniques Are Used By The Researcher In His Methodology.
Qualitative Analysis Technique Was Adopted For This Research. The Brands That Were Choosen For
This Industry Include (Renault, Skoda, And Opel) As Well As From Rent-A-Car Companies. Four
Focus Groups Consisting Of Eight Informants Were Developed By The Researcher. A Qualitative
Investigation Was Carried Out, With A Sample Of 120 People Living In lasi. For This Research,
Exploratory Factor Analysis Was Carried On Three Cases le — Owned Cars, Tried Cars,Never Tried
Cars For These Particular Brands. It Has Been Found That There Has Been A Relationship Between
Brand Preference And Purchase Intention And Also A Relationship Between Purchase Intention And
Behavioral Loyalty. The Researcher Developed The Validation Model Which Shows The Connection
Or Relationship Between Brand Preference And Purchase Intention.

It Has Also Been Seen That There Is A Strong Correlation Of Both “Image”& Satisfaction With
Brand Preference. The Researcher Also Found That Loyalty Also Forms A Strong Correlation With
Brand Preference. Experiences With A Particular Brand Also Influence The Purchase Decision Of
The Drivers. As For Consumers, The Research Showed That Women Consumers Are Less Informed
Regarding The Brands Which They Have Never Tried As Compared To Men. The Age Factor Also
Had A Great Impact On The Purchase Intention Of The Buyers. Brand Preference Had A Great
Impact On The Purchase Decision Of The Buyers. The Researcher Developed The Model, Validation
Of Measurement Scales In Order To Explain The Impact Of Brand Preference On Consumers .The
Model Seemed To Be Beneficial For The Dealers To Know Better Their Client’s Preferences And To
Provide The Best Quality Services To The Customers.

Leighton, Bird (2012)

Reflected The Importance Of Branding And Its Effect On Consumer’s Attention And Also On Their
Memory, As Consumers Mostly Recall A Brand While Going For Purchase Decision. The Study Also
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Reflected The Impact Of Copycat Branding. Branding Is As Much Important Even In Packaging, As
Customers Identify The Brands Through Their Logos, Symbols Etc Which Is Also Reflected In The
Packaging Stage. The Study Also Reveals That A Huge Change Suddenly In Any Of The Brand
Elements Can Have A Negative Impact On The Consumers Attitude Towards The Brand.

Review From 2008 To 2010

Merchant (2010) Highlighted The Importance Of Brand Franchise In Automobile Industry. Porter’s
Five Forces Analysis Has Been Carried Out In The Industry. . The Researcher Found That Brand
Franchise Is One Of The Important Factor Which The Companies Consider While Deciding A Best
Strategy For A New Market. Brand Strategies Also Need To Be Developed Or Even Changed
According To The Customer Needs And Wants. Brand Franchise Also Plays An Important Role For
The Companies To Decide On Various Promotional Acitivities. . Promotional Activities Should Be
Carried Out According To The Market Demand. It Is Also Seen In The Indian Market The Consumers
Feel Secured To Go For A New Brand Or A Product, Only If The Brand Is Well Accepted In The
Market. Word Of Mouth Plays A Very Important Role In Influencing The Customers To Go For A
New Brand. Consumers Purchase Decision Is Also Highly Influenced By The Brand Image And Also
The Performance Of The Brand In The Market. The Research Also Found That The Decision Of The
First Time Buyers Are Highly Influenced By Word Of Mouth As They Have Few Knowledge About
The New Brand, It Makes Them To Secure To Rely More On Word Of Mouth. The Customer Also
Wants To Go For Tried And Tested Before Choosing A Brand.

Hasan (2008)

Emphaised On Branding And Its Influence On Consumer’s Decision While Choosing A Car. He
Found That Brands Play The Highest Influentional Role In The Consumer Decision Making Process.
The Trust That The Consumers Puts On The Brand Also Helps To Form A Positive Relationship
Between The Brand And The Customers. Infact It Is The Trust On The Brand Which Also Influences
The Customers To Be Loyal Towards The Brand.

Importance Of Brand Equity

Review From 2019 To 2014

M. Arumugam (2019) The Researcher Highlighted The Importance Of Brand Equity In Automobile
Industry. The Brand Strength Of An Organization Also Depends On How The Consumer Perceives
About The Brand. The Loyal And The Satisfied Consumers Are The Ones Who Shows Positive
Perception About The Brand. The Level Of Consumer Dependence On A Brand Should Be Measured
By The Organization Inorder To Create A Strong Brand Equity.

Ahirrao & Patil (2018)

Focused On The Importance Of Customer Based Brand Equity In Automobile Brands. Brand Equity
Is Holistic In Nature. The Study Reveals That Brand Image, Brand Attitude And Brand Association
Are The Significant Components Of Brand Equity Which Also Has A Significant Impact On The
Industry. The Company Should Focuses On Both The Dimensions Of Brand Equity le Pre-Purchase
And Post-Purchase Associations. The Pre-Purchase Association Reflects Brand Relevance Whereas
Post-Purchase Leads To Higher Custom Satisfaction And Customer Loyalty.

Singhal (2017)

Focused On The Strategies Adopted By The Automobile Firms To Strengthen Their Brand Equity.
The Companies Can Built Brand Equity By Building Brand Awareness, Adopting Marketing
Strategies, Promoting The Brand Etc. The Firms Should Also Introduce Net Promoter System To
Know The Feedback Of The Customers. The Firms Can Also Employ And Invest In Various
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Marketing Tools Like Advertising, Sponsorships, And Public Relations Etc To Build And Strengthen
The Brand Equity Over Time.

Mkhitaryan (2014)

The Researcher Highlighted The Significance Of Brand Preference And Brand Loyalty Which Plays
A Significant Role In Building Brand Equity Even For The Automotive Sector. He Found That In
Order To Develop A Stronger Brand Equity, Marketers Need To Measure The Level Of Consumer’s
Dependence On A Brand. The Strength Of The Brand Relies On How Customer Perceives A Brand.
Satisfied Customers Who Are Ultimately The Loyal Customers Perceives A Positive Attitude For The
Brand.

Stahl Et.Al (2012)

Highlighted The Importance Of Customer Life Time Value And Its Relationship With Brand Equity.
Brand Equity Has A Direct Influence On Customer Life Time Value .The Customers Have Soft
Corner Or Attachment Towards A Brand But However Their Rational Behaviour Reflects The Hard
Measures That Comprises Of Clv. The Various Marketing Activities Acts As A Generator For Brand
Equity, And Also Has Direct Or Indirect Impact On Clv Through Brand Equity.

Perception Of Customers Towards Brand
Review From 2012 To 2016
Rubha S (2016)

Found That The Consumers Buying Preferences For Various Brands For Cars Depends On Various
Factors Such As Age,Income Level,Literacy Level,Occupation Etc. The Study Also Showed The
Various Problems Faced By The Consumers In Pre-Buying And Post-Buying Stages. These Problems
Include Ripping-Off Before Booking The Car,Ripping-Off After Booking The Car,Bad Sales
Service,Problems In Decision Making,Oscillation In Financial Affairs Etc. The Marketers Need To
Take Care Of The Problems Of The Customers At The Right Time.The Researcher Also Found That
Proper Marketing Strategies Need To Be Developed And The Organization Should Carry More Sales
Promotional Activities. In Order To Promote A Brand,The Companies Should Focus On
Advertisement Campaigns.

Sivakumar (2014)

Focused About The Consumer Preferences Regarding Various Brands For Luxury Cars. It Is Seen
That Consumers Prefer Brand As One Of The Symbol Of Societal Value. . The Research Was Carried
Out In Coimbatore District. Six Hundred Respondents Were Chosen For The Study. The Data Was
Assessed Through Percentage Analysis, Anova, T-Test And Correlation. Majority Of The Users Are
Male.

The Research Also Found That Consumers Are Well Informed About The Various Features Of The
Car Models, Brands Such As Pickup, Styles, New Features Etc. The Research Also Shows That The
Firms Have To Analyze The Buyer’s Reaction To The Various Marketing Strategies Developed By
The Firms To Sell Their Cars. Buyer’s Reaction To The Marketing Strategies Has A Great Deal
Impact On The Firm’s Success. The Period Of Usage Of Cars Play An Important Role For
Satisfactory Level Of The Customers. It Is Also Found That Most Of The Respondents Of
Coimbatore District Prefer Mercedes Benz As The Most Preferable Brand Among The Other Brands,
It Is Considered As A Symbol Of Societal Status.

Javiya (2013)
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Focused On The Relationship Between Consumer Perception And Brand Image.lt Is Important For
The Firms To Reinforce The Brand Image Of The Firm. There Should Be Constant Improvements In
Products And Services So That The Firm Can Compete In The Dynamic Market,Cope Up With
Technological Advances And Also To Meet The Customer Requirements.

Monga Et.Al (2012)

Highlighted The Importance Of Trm (Total Relationship Management ) Which Is One Of The New
Marketing Strategies Adopted By The Marketers For Producing Good Quality Products And
Providing Better Services As Well As Maintaining Good Relationship With Dealers. The Researchers
Found That Even Before The Purchase Of A Car, Brand Perception Is Formed By The Customer
Which Is Also A Continuous Process Which Is Reflected By The Customer Through Their
Recommendations For The Acquaintances For The Same Car. The Sellers Try To Positioned The
Personality Of The Car In The Customers Mind And Positioning Leads The Customers To Form
Perceptions Regarding The Brand Which Overall Reflect The Brand Image Of The Car. Brand
Perception Helps In Building The Brand Image. Both Brand Personality And Brand Image Are
Compliment Of Each Other. In The Automobile Industry Dealers Are The Most Important
Intermediaries Between The Manufactures And Customers, As They Made The Products Of A Firm
Available To The Customers And Also Play A Very Important Role In Influencing The Customers
Towards The Brand.

Hirsh.Et.Al (2003)

Focused On The Importance Of Brand Positioning Done By The Manufacturers For Their Customers.
He Found That The Customers Have Their Own Measures For Perception Towards A Brand And
Also Measures For Valuing A Brand. Previous Experiences With The Brand Is One Of The Important
Factor Through Which Customers Value A Brand.

Consumer Behaviour And Consumer Satisfaction

Review From 2012 To 2015

Chaturvedi & Reddy (2019) Evaluated The Purchase Behavior Of Customers Of Small Sedan
Cars.It Is Found That The Factors Such As Driving Comfort,Price,Availability Of Spare Parts,Fuel
Economy Plays An Important Role As Customers Takes Into Consideration These Factors While
Choosing The Sedan Cars.There Should Be Constant Improvement As Well As Technical
Upgradation To Provide Better Fuel Efficiency To The Customers.The Manufactures Have To Adopt
Strong Sales Promotional Activities For Better Positioning Of Their Product Into Customer’s Mind.

Sheetal (2015)

Determined The Factors That Influence The Buyers To Purchase Premium Cars. The Researcher
Also Highlighted The Role Of Reference Groups In Influencing Purchase Decision Of Consumers. .
The Study Was Carried Out At Kaval Towns Which Include Kanpur, Agra, Varanasi, Allahabad And
Lucknow. . The Brands That Were Selected For This Study Were Maruti Suzuki, Tata Motors
Limited, Audi, Toyota Motor
Corporation,Skoda,Autoford, Hyundaimotorcompany,Volkswagen,Mitsubishimotor Corporation,
Nissan Motor Company,Hona Motor, Chevrolet Etc.

The Research Found That Customers Collect A Lot Of Information From Other Customers Before
Selecting A Brand. The Family, Friends Are One Of The Important Source Provider For Information.
The Customers Also Prefer Test Driving Which Is Provided By The Dealers. The Research Also
Found That Guarantee And Warranty Are Also Important Variables In Influencing Purchase
Decisions Of Customers. Brand Reputation In The Market Also Plays A Major Role In Pulling The
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Customers Towards A Particular Brand. The Customers Are Also Influenced By Post Sales Services
Provided By The Dealers.

Vijayakanth, Kumar Rao (2012) Focused On The Dealers Of The Automobile Industry Who Plays
An Important Role In Communicating About The Brand To The Consumers. The Researcher Found
That The Dealers Should Be Able To Satisfy All The Needs Of The Customers, They Should Be Able
To Meet The Expectations Of The Customers. As A Customer Having A Good Experience With The
Service Of The Dealer, May Opt For The Same Dealer Again, But An Unsatisfied Customer Would
Not Have Like To Have The Same Dealer For Their Next Purchase. Service Quality Of The Dealers
Play An Important Role For Retaining Customers As Well As For Attracting New Customers.

The Paper Also Reflected That Customer Research Is One Of The Proactive Tool Which Not Only
Measures Customer Attitude Towards A Brand But Also Measures The Relationship Between
Customers And Different Dealers. The Paper Shows The Importance Of Customer Satisfaction Index
In The Automobile Industry.

Emerging Trends In The Automobile Industry

Review From 2021- 2016

Mishra.Et.Al (2021) Highlighted The Marketing Strategies Adopted By Tata Motors. The Marketing
Strategies Help The Firms To Meet Their Goals. Tata Motors Brand Is Well Known In The Market
For Providing Wide Range Of Vehicles Of High Quality, High Performance, Durability Etc. Tata
Motors Also Adopts Strong Marketing Tactics And Strategies In This Competitive Market. For
Promotional And Advertisement Strategy, Tata Motors Adopt Aggressive Marketing Plan, Celebrity
Endorsements, Sponsorship In Various Events, Festival Offerings, Advertisement Campaign In
Electronic Media, Newspaper, Extended Warranties Etc. It Also Provide Offers Like Limited Time
Discounts To Consumers, Long Term Emi Schemes, Customizing Emi Payments Etc. For Years, Tata
Motors Has Been Performing Csr Activities Such As Community Participation, Social Upliftment,
Environmental Improvement, Women Self-Reliant Programs, Improving Household Wages Etc. Tata
Is Also Focusing To Create More Models For Sustainable Protection And Climate Adaption.

Miglani S (2019) Focuses On The Current Policies Of The Indian Automobile Industry And Also
About The Industry’s Plan For Producing The Electric Vehicles In The Indian Market. It Is Seen That
The Company Should Focus On Innovation

Goyal (2017) Highlighted The Emerging Trends Of Crm Which Plays A Vital Role For Achieving
The Long Term Goals Of The Organization. The Automobile Industry Has To Reinforce The Various
Activities Of Crm Such As Management Of Customer Database, Complain Management, Crm
Organization Etc. The Automobile Industry Should Focus On Service Mechanism In Order To
Provide One Of The Best Services To The Customers.

Vatsa (2017) Highlighted The Emerging Trends Of Green Marketing In The Automobile Industry. It
Is Found That The Consumers Are Less Aware Of The Green Marketing Concept In The Automobile
Industry. The Firms With The Help Of Government, Companies, Ngo’s Should Try To Increase The
Awareness Level Of The Customers Regarding Green Marketing. The Firms Are Also Producing Eco
Design Models For Sustainability And To Cope With The Emerging Trends Of Green Marketing In
The Automobile Industry.

Menaka & Ashath (2016) Focused On The Emerging New Trends In The Automobile Market And
How The Industries Are Trying To Cope Up With These Trends. One Of The New Trend That Has
Started In The Industry Is Known As Global Light Vehicle Concept. The Companies Should Try To
Satisfy All The Needs Of The Customer As Customer Satisfaction Also Leads To Customer Loyalty
Towards The Brand.

Wolfram, Lutsey (2016) Analyzed The Importance Of Electric Vehicle, With Its Unique Feature Of
Lower Carbon Which Has Become A New Trend. The Electric Vehicles Will Almost Occupy The
Market Of Europe By The Year 2020-2030.The Trend Of Electric Vehicles Have Already Developed
And The Marketers Believe That It Not Only Will Capture The European Market But Soon It Will
Become A Trend In The Global Market.
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The Researchers Also Gave Importance To Cost Reduction Analysis In Producing Electric Vehicles.
Cost Reduction In Fuel Cell Production And Battery Can Lead To Cost Reduction In Electric Drive
Trains Of These Vehicles.

However There Will Be Need Of More Stringent Co2 Standards For The Growth Of The Electric
Vehicle. Both Fiscal And Non-Fiscal Incentives Need To Be Developed For The Growth Of Electric
Vehicles.

Review In The Year 2005

Svehlik (2005) The Researcher Revealed That The Automotive Industry Is Soon Entering Into The
Phase Of Third Revolution. According To The Researcher The Traditional Automotive Market Has
Already Reached Its Stagnate Stage. The Automotive Industry Is Also Undergoing Cross-Border
Mergers, Which May Be As A Result Of Globalization. In The Recent Years The Market Has
Certain Powerful Trends Which Have Newly Emerged. According To The Researchers, The
Consumer Or Buyers Personality Is Also Reflected By The Particular Brand They Purchase. The
Automakers Need To Develop Value Creating Within The Organization. The Automakers Have To
Focus More On Customer Service Activities For The Proper Positioning Of Branding In Customer’s
Mind. The Automakers Also Tries To Minimize Their Cost Problems By Cutting Down The
Supplier’s Price, Which Ultimately Pressurizes The Supplier’s To Lower Down The Prices. More
Developed And Innovative Business Models Have To Be Developed By The Automakers.

Brand- Specific Elements Will Play A Major Role In Designing A Car. Not Only A Specific Car
Brand But The Supplier Brand Will Also Play A Significant Role In Influencing Purchase Decision
Of The Customers.

Brand Image

Review From 2016 To 2018

Chavan,Rameshwar ( 2018 ) Described The Importance Of Corporate Branding And Its Impact On
Customer Loyalty Through Corporate Image. The Researcher Interviewed Hundred General
Practitioners Of Pune City. The Study Found That Aggressive Marketing Of Companies And
Disappointment About The Quality Of The Product Or Service Has An Negative Loyalty On
Customers. There Are Certain Attributes As For Pharmaceutical Company Such As Drug
Effectiveness, Cost And Effect Relationship Etc That Helps To Create Corporate Image. It Is Also
Important That The Companies Should Be Able To Clearly Positioned Its Brand Image On
Customer’s Mind

Jagdish B(2017) Found That Building Of Brand Image Depends On Multiple Factors Such As
Country Of Origin,Reflecting Personality,Association With A Place,Event Sponsorship Etc. The
Repeated Purchase Of The Product By The Customer Enhances The Brand Image Of The Firm.The
Several Processes Like Creating Brand Awareness,Brand Knowledge,Positioning Of The
Brand,Brand Associations Are Necessary For Buiding The Brand Image.Mobile Handsets Of Two
Brands Namely Nokia ,Samsung And Mobile Services Of Two Brands Airtel And Vodafone Were
Choosen For The Study. A Psychometric Instrument Using A Seven-Point Bipolar Semantic
Differential Scale Was Developed To Collect The Respondents Opinion On Brand Image. The Socio-
Demographic Variables Like Age, Gender, Income,Occupation And Profession Was Used For The
Study. It Has Been Seen That Image Building Is A Complex Phenomenon And Is Influenced By
Cultural As Well As Environmental Forces.It Is Also Seen That Psychology Of An Individual Also
Influence The Brand Image.

Cetin Et.Al (2016) Highlighted That In The Competitive Automobile Market, A Company’s Future
Growth Is Predicted Through Brand Image, Brand Loyalty Scores And Customers Satisfaction. It Is
Found That Loyalty Has A Significant Contribution In Bringing Long -Term Profit To The Company.
Repeat Purchase Of The Brand, Recommendation Of The Brand To Other Customers, Customer
Loyalty Is Significant Determinants Of Customer Satisfaction. Brand Loyalty Also Serves As An
Important Measure Which Can Reflect The Market Share Position Of The Brand.

However The Researchers Also Found That In Some Rare Cases,Even Satisfied Customers Switch To
Other Brands. The Researchers Found That The Companies Can Prevent Brand Switching And
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Gained Brand Loyalty By Fulfilling The Needs And Satisfying The Customers Through The Brand’s
Overall Performance.

Joghee & Dube(2016) The Study Focuses On The Brand Image And Its Influence On The Purchasing
Decision Of The Customers. The Brand Image Can Be Improved By Providing Timely Information
Regarding The Product Or Services To The Customers. It Is Also Seen That Service Related
Variables Such As Service Support, Service Quality, Etc Should Be Continuously Extended As It
Helps To Build The Confidence Of The Customers On The Brand . It Is Also Seen That The Factors
Such As Celebrity Endorsement, Advertisements Etc Should Be Analyzed Periodically As It
Motivates The Customers In Selecting Their Brands.

Hamri.Et.Al (2016) The Study Reflects The Importance Of Brand Image In Automobile Industry
And It Measures The Brand Image Perception Of The Consumers. In Order To Improve The Brand
Image The Companies Should Consider Both The Cognitive As Well As Psychological Aspects Of
The Consumers As It Helps To Understand The Mental Process Of The Consumers Which Impact
Their Buying Decision Process. The Study Found That Brand Image Is Dependent On The
Experiences Of The Consumers With The Brand.

Review From 2015 To 2014

Yi Zhang (2015) Stated The Impact Of Brand Image On Consumer Behavior. The Researcher Found
That Brand Image Helps To Create Brand Equity For The Firm And Also Has An Influence On
Consumer Behavior.Brand Image Can Be Established Through Functional,Symbolic And
Experimental Elements Of Products And Services

Brand Image Also Has An Impact On Customer Satisfaction. The Congruence Between Customer
Self-Image And Brand Image Enhances Customer Satisfaction And Also Influences Customer
Preferences For The Brand. Infact Brand Image Is Regarded As One Of The Important Factor That
Enhances Customer Loyalty.

Sharma ( 2014 ) Discussed About Corporate’s Brand Image Value Which Is One Of The Important
Factor That Customers Take Into Concern While Choosing A Particular Product Or Service. The
Brand Should Be Able To Form Strong Bond With Its Customers. The Organization Should Often
Appreciate Its Loyal Customers. Lack Of Appreciation,Recognition May Often Lead The Customer
To Leave The Brand

Review In The Year 2009

Ogba & Tan (2009) Tried To Examine The Influence Of Brand Image On Customer Loyalty .1t Also
Tries To Analyze The Impact Of Brand Image On Commitment Of Customers To Various Offering
Of The Market. It Is Found That Brand Image Positively Influence The Loyalty Of Customers And
Also Helps To Boost The Commitment Of Customers.

Brand Image Have A Positive Impact On Customer Satisfaction, Perceived Quality, Loyalty, And
Also Commitment To The Market Offerings.

Brand Loyalty

Review From 2013 To 2018

Danish Et.Al. (2018) Focuses On The Impact Of Brand Loyalty On The Purchase Decisions Of The
Customers In Automobile Industry. The Researchers Found That There Is A Positive Relationship
Between Brand Loyalty And Customer’s Purchase Intention. It Is Also Seen That Brand Loyalty Has
A Direct Effect On The Customer Purchase Intention. The Study Also Found Success Of Brand
Image Relies On Perceived Quality And Availability Of The Brand.

Jisha,Abishake (2018) Studied On The Various Factors That Influence The Customers To Be Loyal
Towards The Brand Maruti Suzuki. The Researchers Found That The Consumer’s Buying Decision Is
Depend On Both Personal As Well As Product Characteristics.

Mkhitaryan (2014) Reflected The Significance Of Brand Preference And Brand Loyalty Which
Plays A Significant Role In Building Brand Equity Even For The Automotive Sector. He Developed
Valuation Models Of Brand Equity . It Was Found That In Order To Develop A Stronger Brand
Equity, Marketers Need To Measure The Level Of Consumer’s Dependence On A Brand. The
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Strength Of The Brand Relies On How Customer Perceives A Brand. Satisfied Customers Who Are
Ultimately The Loyal Customers Perceives A Positive Attitude For The Brand.

Rajaei Et.Al (2014) Highlighted The Importance Of Customer Loyalty. Customer Loyalty Is
Influenced By Social Responsibility. With Global Issues Arising Such As Global Warming,
Environmental Issues, The Government Led The Corporate Houses To Be Concerned About The
Green Revolution. Social Responsibility Carried Out By The Corporate Leads To Increase The Value
Of The Brands. Csr Is Also Responsible For Improving A Brand Image As Well Corporate Image
.Thus A Brand Is Even Promoted By The Social Responsibilities Carried Out By A Firm. Social
Responsibility Increases Customer Loyalty.

Srivats (2013) Focused On The Relationship Between Customer Satisfaction And Loyalty . The
Researcher Found That Loyalty Is A Dependent Variable And Also A Complex Phenomenon For The
Customers. Customer Satisfaction Is Also Based On Various Dimensions Such As Purchase Process,
Post Sales Service, Performance Of The Vehicle And Perceived Value Before Purchase. On The
Other Hand Loyalty Is Also Dependent On Significant Dimensions Such As Performance Of The
Vehicle, Perceived Value And Perceived Value Before Purchase. The Reputed Brands Like
Maruti,Suzuki Provides Efficient Post Sales Services To Their Customers In Order To Retain
Customer Loyalty.

Brand Switching

Review From 2020 To 2018

Ali.Et.Al (2020) Reflected The Brand Switching Practices Of The Customers. The Study Shows That
Independent Factors Such As Sales Promotion, Variety Seeking, Social Influence Are Positively
Linked With Brand Switching. The Companies Need To Develop Strong Tactics And Strategies To
Attract New Customers As Well As To Retain Loyal Customers. The Companies Should Develop
Brand Loyalty Programs To Control Brand Switching Practices Of The Customers.

Angamuthu (2019) Suggests That The Manufacturers Have To Analyze The Various Factors That
Makes The Customers To Switch Over To Other Brands. The Factors Such As Value Aspects,
Product Aspects, Safety Measurements, Reference Group Play An Important Role In Influencing
Customers To Switch To Other Brands. It Is Found That Brand Switching Has Negative
Consequences As It Relates To Customer Dissatisfaction.

Appiah.Et.Al (2019) Discusses About The Switching Behavior Of The Customers. It Is Found That
Brand Prestige, Self-Esteem, Self-Concept Have A Direct Impact On The Satisfaction Level Of The
Customers. In Competitive Market, The Market Disruptions Such As Competitive Pricing, Innovative
Products, Influence The Consumers To Switch To Other Brands. It Is Also Observed That Consumers
Switch To Other Brands For Utility Maximisation. Market Disruptions Highly Influence The
Switching Behavior Of The Customers And Also Have An Impact On Brand Loyalty. The Companies
Need To Develop Identity Strategies In Order To Prevent Market Disruptions Which Ultimately Lead
To Brand Switching Of The Customers.

Bhatt & Saiyed (2018) Focused To Identify The Factors Affecting Brand Switching Behavior Of The
Customers Using Shampoo. The Study Was Carried At Ahmedabad,The Sample Size Selected For
The Study Was 400.Convenience Sampling Method Was Used For The Study.The Researcher
Highlighted The Dependent Variable As Well As Independent Variable Such As Overall Price
Consciousness, Advertising Effect, Promotional Effect Which Influence The Brand Switching
Behavior Of The Customers.

The Researcher Found That The Sales Promotion Is One Of The Factor That Plays An Important Role
In Influencing The Switching Behavior Of The Customers Among The Other Factors Like Peer
Influence, Advertising Etc.In Case Of Shampoos It Is Found That The Customers Switch To Different
Brands Because Of The Varities And Also Of The Company’s Attractive Advertisement And
Innovations. Price Sensitivity Is Also One Of The Reason That The Customers Switch To Different
Brands.
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Researcher Suggest That Marketers Should Adopt Strong Strategies That Would Help Them To
Retain Customers. Strategies Developed By The Organization Should Focus More On Developing
Good Brand Image And Building A Strong Relationship With Customers.

Frederick (2017) Studied On The Various Factors That Influences The Brand Switching Of Users Of
Smart Phones. The Study Found That The Company Needs To Understand The Reason Which Makes
The Customer To Leave The Previous Brand And Switch To A New Brand. The Study Was Carried
Out At Chennai, 180 Respondents Were Chosen, Among The Age Group Of 18 To 23 Years For The
Study. Emerging Trends In The Market, Latest Technology, Influence Of Friends, Superior Quality,
Customers Curiosity To Experience A New Brand, Disliking The Previous Brand Due To Personal
Factors Etc Are The Various Factors That Lead The Customers To Switch To A New Brand.

One Of The Major Factor Which Makes The Customers To Frequently Switch Their Smart Phones Is
Popularity Of The Brand And Also The Usefulness Of The Brand.

Review From 2014 To 2010

Makwana Et.Al (2014) Focused On The Factors Affecting The Consumer Brand Switching
Behavior In The Telecommunication Industry And Also How Do The Factors Vary Among Male And
Female Customers. The Study Was Explorative In Nature Based On Primary Data. Researchers
Interviewed 100 Respondents Which Was Segmented To Both Male (50) And Female (50). It Was
Found That Pricing Strategies And Value Added Services Are The Factors That Influence The
Switching Practices Of The Customers Most In The Telecommunication Industry. Researchers Found
That Brand Switching Behavior Can Be Controlled If The Company Offers Best Valuable And
Efficient Customer Services And Also Maintains Good Relationship With The Customers.

Lam Et. Al. (2010) Found That Customers May Try For A New Brand Infullfilling Their Self-
Enhancement Purpose Which Leads To Maximizing Sociopsychological Utility Which Refers To
Symbolic Benefits Rather Than The Functional Utility. The Customers May Get Attracted To A New
Brand Because Of Its Attractive Offers In Terms Of Its Functional Value Or Related To A Stronger
Brand Identity. In The Fierce Competitive Market, There Exists Social Comparison Between Brands
And Their Identities.

The Launch Of A Radically New Brand Which Is A Identity —Related Market Disruptions Is A Threat
To Other Brands And Their Brand Identities. Switching Becomes Stronger Over Time Along With
Customer Seeking More Information Regarding The Brand Or The Product Varities.

Review In The Year 1995.

Sambandam,Lord (1995) Focuses On The Switching Behavior Of The Customers. According To
The Researchers The Switching Or Loyalty Behavior Of The Customers Depends On The Process
That Includes Product Knowledge, Media Search,Retail Outlet Search,Previous Experience Of Buyers
With The Brand And Consideration Set Formation. It Is Seen That The Customers Purchase Decision
Undergoes Into Two Stages I.E. The Consideration Stage And The Evaluation Stage. In Case Of
Consideration Set, The Consumer Search Is Based On Retrieval Cues Such As The Information The
Consumers Gathers From Seeing Advertisements,Reading Articles Etc.The Second Factor Which
Also Influence The Consideration Set Is The Previous Experience Of The Customer With The Brand.
The Highly Satisfied Customers May Perceive Their Brands To Be The Best And Dominating Other
Brands In The Market.

The Evaluation Stage Includes The Retailer Search. In This Stage The Consumer Also Identifies The
Different Brands Available He Or She Wishes To Consider. An Active Customer Who Consider
Large Number Of Alternatives Visits Large Number Of Dealers The Researchers Also Found That
The Higher Level Of Retailer Search Leads The Customers To Switch To Other Brands. The Factors
Such As Value Of Post -Sale, Excellent Services Provided By The Brand,Regular Communication
Highlighting Of The Product’s Strength,Providing Additional Perks Etc Helps To Prevent The
Switching Behavior Of The Customers.

Conclusion
The Present Study Conducted A Systematic Review To Discuss The Significance And Impact Of
Branding In Automobile Industry. The Studies Also Reflected The Impact Of Brand Image, Brand
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Loyalty, As Well As Brand Switching On Automobile Industry. The Results Has Shown That Brand
Plays An Influential Role In Consumer Decision Making Process. The Results Also Found That There
Exists A Strong Correlation Between Brand Loyalty And Brand Preference. Brand Preference Seems
To Have A Great Impact On The Purchase Decision Of The Buyers. Brand Loyalty Of The Customers
Depends On The Various Factors Such As Product Features, Characteristics Of The Brand Etc. Brand
Image Enhances Customer Satisfaction And Also Influences The Customer Preferences Towards The
Brand. The Automobile Market Which Is Very Competitive And Dynamic In Nature, Reinforcing
The Brand Image Has Become Essential And Also A Challenge For The Firms.

The Studies Also Reflected That In The Recent Years The Industry Has Experienced Certain
Powerful Trends Including Cross- Border Mergers In The Global Market. The Studies Also Found
That Companies Can Prevent Brand Switching By Fulfilling The Needs Of The Customers And Also
Improving The Brand’s Overall Performance In Order To Meet The Expectation Level Of The
Customers.
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